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GIANT SIZE SANTA HEAD 

Sculptured, deep has-rallet, papier IN STOCK...THESE COLORFUL, INEXPENSIVE COMURAS 

a a ee Six oil pean X-2034. SCREEN PROCESSED IN RICH, FULL OIL COLORS ON FLEXIBLE COMURA STOCK 

Bath.....--.---.----:....... $F 50 Old Fashioned Christmas Scene Designs in large 40x90 inch size, so beautifully 
processed in fifteen oil colors they simulate fine original oil paintings. Designed as 
a series, the same beautiful colors carry through all three Comuras, Christmas Green, 
Red and Blue predomincting, accented with brilliant highlights. 
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in nine full oil colors. Presents December 
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OMOrrOW . . 


us face the new year with courage... . 


with confidence that it will bring us nearer to that 
New World we so desire. 


Let us enter it too, with full knowledge 
This page is repeated now by 
special request. if you want a of hard tasks abead, but determined 
“Diane” kneeling figure for your 
Christmas window please wire 
us immediately. since only a 
limited number are available. 


that our faith shall not falter, nor our deeds 
fall short of our utmost. For that is the least we can do 
to earn the right to share in Victory. 


God is willing, if we are, that Victory shall be ours! 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


pili. wate Fae die he The next issue of DISPLAY WORLD will contain Typical of the many extremely attractive dis- 


that it reaches other executives of your organi- many last-minute holiday display suggestions, in play units available for the holiday displays of 
zation and the members of your department. 


addition to special features and articles of ab- 1943 is the panel shown on this month's cover, 
sorbing interest and timeliness ... all the regulars in the best jovial, red-cheeked Santa Claus tra- 
will be with us as usual, of course—Brinker, Gehr- dition. The panel was designed by Jack Weldon 
sing, Bingham, Pollari, Roehl, and the rest. . .. and is produced by Arts & Novelties Associates, 
In the mail November 15. Inc., New York City. 
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pictured above are made of hollow paper-board blocks. They’‘re light in No. 902—White Star on GREEN background displayers to a carton. 
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DISPLAY WORLD 


Voluntary Lighting Curtailment Plan 


Not Particularly Successful 


A country-wide survey made some three 
weeks after the War Production 
formal request to retailers to curtail their 
use of light for display purposes reveals 
that, on the whole, the voluntary reduction 


Board's 


program is not working out as had been 
hoped. 

Many individual 
faithfully with the 
through local 
Better Business Bureaus, have succeeded in 


have complied 
Some cities, 


stores 
request. 
chambers of commerce or 
securing the desired reduction. The large 
majority of stores, particularly the smaller 
ones, have ignored the request. 

One reason for the failure of the plan 1s 
seen in the fact that not sufficient publicity 
was given the idea before its inauguration 
as a wartime measure; hence the public 
knows little or nothing about the request, 
or is completely apathetic where it is con- 
cerned. 

It is thought by many responsible persons 
that after the War Production Board has 
seen that the plan is not working, even more 
stringent restrictions of lighting will be en- 
forced by means of an order. 

The complete text of the original request 
as pertaining to display is given in the 
August issue of DISPLAY WORLD. 

This is how the program is being handled 
in eighteen cities throughout the nation: 

DETROIT, reported by Ralph D. John- 
son, The J. L. Hudson Company and treas- 
urer of the Detroit Display Club: “I have 
contacted Charles E. Boyd, 
Detroit's Retail Merchants’ Board, and find 
that an active educational campaign is under 
way to give the Washington officials 100 per 
cent compliance. In going over his monthly 
report cards I found that some retail firms 


secretary of 


were reporting savings in lighting as high 
as 20 per cent and others down to 134 per 
cent. On inquiry I discovered that stores 
with windows directly on the street reported 
the higher savings along with those who 
were operating on shorter business hours. 
The stores with the lower percentage of 
light savings apparently were equipped with 
recessed or arcade fronts and of necessity 
kept their arcade windows well lighted. To 
do otherwise would create a hazard for the 
shopper in the darkened entrance and would 
cause many to turn away, thinking the es- 
tablishment were closed. 

“There is a very real effort on the part 
of all stores to give 100 per cent coopera- 
tion. The only method that might be called 
‘policing’ or ‘checking’ is the monthly report 
of the stores to the Board of Commerce, 
on a report card—a duplicate of which is 
retained by the merchant. 

“rhe J. L. 
October 1, turns its display window lights 
on at 8:45 a. m. and off at 9:15 p. m. The 
lights are also off all day on Sunday. 
Showcase lighting is turned on at 11 a. m. 
and off at the closing of the store.” 

CHICAGO, reported by Jack Pollari, 


Hudson Company, beginning 


Madigan Brothers, and president of the Chi 
cago Display Club: “I’ve called most of the 
boys on State street and it appears that the 
50 per cent ruling is already in force in a 
good many stores. I also believe that the 
reduction will be voluntary, and that no 
‘policing’ as vet has been undertaken. The 
stores that appear to be ignoring this re 
duction request are chain stores—at least, 
they are in the majority. Sam Blum, The 
Fair Store, pointed out that 
street’ lights might be turned off at closing, 
State street would still have a degree ot 
illumination up to 10 p. m. or later. <A 
blanket ruling might appear later so that all 


while ‘side 


store fronts on State street will be dimmed 
or put out entirely. 

“Store interiors are also following this 
ruling. John Courtney, at Sears, says they 
have reduced their 1,000 watts to 750; also 
all spotlights are discontinued for the dura- 
tion. ‘Working’ display cases, that is, mer- 
chandise stock cases, are the only ones 
lighted in the store. 

“As yet there has been no unfavorable 
reaction registered from the public, but it is 
my opinion that once this new ruling is in 
full force, a reaction will no doubt follow. 
I would say, in general, that there is about 
85 per cent store compliance with the ruling 
at this writing.” 

FORT WORTH, reported by B. E. 
ter. Monnig Dry Goods Company : 


Ches- 
“To my 
knowledge there has been no observance ot 
the request here in Forth Worth.” 
MILWAUKEE, 
Clark, The 


not classed as a critical area. The local 


Clinton 
“Milwaukee is 


reported — by 
Boston Store: 


power company has an ample supply of cur 
rent for retail and industrial consumers. We 
had a local scare about ‘brown out’ regu- 
lations that were to go into effect nation 
wide the first of September. So far nothing 
has happened. Now there is considerable 
‘inside information’ that a voluntary cut in 
retail store lighting will be subtly enforced. 
Nothing has developed in this respect. We 
have taken the position that we will do 
required just. as 
soon as we receive official information. If 


whatever is expected or 


it happens, we'll comply as best we can. 
To my knowledge, no local group is attempt- 
ing to put any such regulations into effect.” 

NEW YORK CITY. 
city is of a sporadic nature, much as else- 
where. All the metropolis is of course under 
strict dim-out regulations each night, but 
there seems no universal 
daylight display 


Compliance in this 


move to check 
lighting. The specialty 
shops along 57th street seem to be observing 
the request better than any other spot in 
the city. 
have apparently reduced their daytime win- 
dow lighting to some extent, and more spot- 
lighting is in evidence. The lighting along 
certain traffic arteries such as 34th street 
from Fifth to Eighth avenue continues to 
blaze as before. 


The large stores on Fifth avenue 


MEMPHIS, reported by Jos 
Goldsmith & Sons Company : 


Bronsing, J 
“It seems that 
the Memphis stores have the matter of cur 
tailing lighting under consideration, but no 
plans have been tormulated as yet. Hence 
I can't really give vou any definite into 
mation just now, but I am positive some 
thing will finally be done in this regard.” 
INDIANAPOLIS, 
Roeder, The Wm. H. 
believe that all Indianapolis is cooperating 
with the War Production Board's request to 


conserve light 


reported by \ q 
Block Company: “I 


Our firm is wholeheartedl) 
behind the plan. The remote control switch 
box has been painted in colors, with printed 
instructions as to the exact hours for turn 
ing on and off window lights and the lights 
in various sections of the store. As an ex 
planation for unlighted windows, we placed 
a giant candle in a window with a card 
setting forth our wish to cooperate with the 
government in its plan for conserving 
power. It also gave the hours during which 
our display windows will be lighted. Again, 
I should say that a very high percentage of 
Indianapolis firms are cooperating.” 

NEW ORLEANS, reported by 
Findlay, Maison Blanche Company: “I am 
very happy to advise you that the military 


Robert 


command in this area has not seen fit to 
apply dimout regulations to store windows 
\ll exterior and interior 
lighting 12 feet or over from the street level 


in New Orleans. 
is the present ruling, which does not even 
affect the theatre marquees in the area. 

“Compliance in general to existing ordi 
nances has been accepted by retailers and 
the general public according to the best 
American tradition. Our interior lighting 
has not been affected, but all electrical light 
ing will be omitted from our Christmas in 
terior decoration as a means of simplifying 
its effect.” 

BUFFALO, reported by Clement Kieffer, 
Jr.. The Kleinhans Company: “In checking 
this over for you, | made a special trip 
along our main street and find that about 
25 per cent of the stores are on a half-time 
basis. Nothing has been mentioned on this 
subject by our retail merchants’ organiza 
tion. In our own store, we recently ar 
ranged to use only one-half our window 
lights. We have also installed fluorescent 
illumination in our store, which has con 
siderably reduced our lighting bill.” 

SEATTLE, reported by Adrian Delsman, 
Frederick & Nelson: “Seattle has been undet 
very strict dimout 
months. We are permitted to have only one 
footcandle of reflective light on the side- 
walk right up to the building line. 
to meet this 
pelled to reduce the amount of lighting used 
in our about one-fifth the 
amount we formerly used. This curtailment 
was compulsory and consequently is ob- 
served by all stores, both large and small. 

[Continued on page 36] 
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In order 
requirement, we were com- 
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d Displays 


On this page and the next three following is presented a 
series of outstanding Christmas displays, each of which 
and proved its worth. The treat- 


was tested “under fire” 
religious setting to 


ments run the gamut from the purely 
the strictly commercial; interior settings are shown along 
with floats, old-fashioned decor, and novelty displays. The 
entire group of twenty photographs represent stores from 
all parts of the nation. 

To lead off, there is shown at the upper left on this page 
a striking, dramatic display by E. Fay Brown, Hartley’s, 
Fairmont, W. Va. The window is remarkable for its sheer 
simplicity and beauty. Two plaster lambs are at the left, 
while the figure of a shepherd is dimly seen in the center, 
arm outstretched toward the town of Bethlehem in the dis- 
tance. Across the lower right is a short strip of cloth with 
the words: “Silent night, holy night!” The only other props 
used are the large star and a cluster of palm trees. 

In a different mood is the next window, by B. L. 
George Wyman & Co., South Bend, showing a small boy 
under a Christmas tree laden with War Bonds while his 
father, as a naval officer, appears dimly at one side. Blue 
veiling separated the two parts of the display and clearly 


Taylor, 


conveyed the idea that the father was visionary rather than 
the back 


actually present. Striped satin was used for 
ground, with silver metallic drapes. The card copy read: 
“The Greatest Gift of All... War Bonds for Christmas 
and safety and security tor Daddy. Though Daddy can not 
be home this Christmas, we know that he is doing his duty 
for the Stars and Stripes. Let’s all of us fill our tree 
with Bonds.” 

The use of paper sculpture lends distinction to the dis- 
play seen at the lower left center. Used for the gift can 
teen of The Namm Store, Brooklyn, the window presented 
a number of gift selections for the men in service, all pre 
sided over by the paper Santa Claus holding the accordion 
\ cut-out map across the background put over the idea of 
men in far-flung parts of the country and the world. 

Surely one of the nicest and most whimsical touches 
ever given to a Christmas display is that seen in the photo 
graph at the lower left—by Syl Rieser, Stix, Baer & Fuller 
Company, St. Louis. The window, installed on Christmas 
received a well-earned amount of applause from local 


Before a dark back- 


eve, 
shoppers who chuckled in sympathy 


—In the column at the left, top to bottom, by E. Fay Brown, 

Hartley's, Fairmont, W. Va. Upper center, by B. L. 

Taylor, George Wyman & Co., South Bend. . Lower 

center, from The Namm Store, Brooklyn. . . . Below, by Syl 

Rieser, Stix, Baer & Fuller, St. Louis. Upper right, by 
Joe Vent, Rike-Kumler Company, Dayton— 








For The Holidays 


ground of a sleeping city was placed two ornate beds, in 
each of which appeared a completely exhausted reindeer. 
On each bed hung a neat sign reading: “Quiet! Do not 
disturb until December, 1943.” One card was signed: 
“Donner” and the other one “Blitzen.” On a separate plane 
at the front of the window was lettered: “A Merry Christ 
mas to All... And to All a Goodnight!” The two deer, 
incidentally, were us d for pre-Christmas displays in the 
store’s toy windows, where they appeared to be bursting 
through the glass. 

The personal appearance of Santa Claus at Rike-Kumle 
Company, Dayton, was made in the setting pictured at the 
upper right on page 6. Designed by Joe Vent, the principal 
decorations were large mesh paper balls in various colors. 
Red and white striped tubes ran from floor to ceiling, and 
Santa’s chair was decorated with Christmas tree balls 
appliqued in place. 

\t the upper left on this page is a reproduction of the 
winner of the international award tor the best Christmas 
crib window of 1942. It is the work of Jack Pollari, dis- 
play manager for Madigan Brothers and Chicago corre 
spondent for DISPLAY WORLD. The Christmas crib 
contest covers all the United States and Canada and 1s 
presented annually by Our Sorrowful Mother Novena; the 
judging was done by Father Horn, who has made a life 
study of cribs. The window was carried out in blue tones, 
with blue lights and a floor of blue sawdust. The large 
Gothic arch, palms, and figures were given a somewhat 
modernistic touch, but the impression created was one of 
deep religious feeling. The card copy read: “Prayer for a 
War-Torn World ... Peace on Earth, Goodwill to Men.” 

\ll the displays seen in the column at the right are the 
work of Joe Vent. Still another setting for the official 
Santa Claus is given in the first photograph. This is fol 
lowed by two of a series of windows which surely must 


have brought back nostalgic memories to every person of 


30 years or more who beheld the settings. First is shown 
the old-fashioned Christmas dining room, complete with 
plate rail, vivid wallpaper and carpet, and cupboards. The 
mannequins were dressed in keeping with the era por- 
trayed. The next display shows the living room with its 
old-tashioned lamps, base-burner stove, and wall motto: 
“Home, Sweet Home.” A glimpse of the dining room is 
obtained through the draped doorway at the left. Displays 
4 this type take an infinite amount of time and patience 


—At the upper left, by Jack Pollari, Madigan Brothers, 
Chicago. . . . The entire group of displays in the column 
at the right is by Joe Vent— 
































+ Tested Displays 


to prepare, but there is no question as to their ability to 
stop even the most casual passerby. 


The final display shows a ledge trim vent by Vent, con- 
sisting of reindeer and a sleigh standing on a snow-covered 
platform. 


Doll windows, or other displays involving a large quan- 
tity of rather small merchandise, usually are more or less 
jumbled in appearance. The first display on this page shows 
how individuality was given to a number of dolls in a dis- 
play at the Playworld Toy Shop, Utica, N. Y. Shadow- 
boxes were the solution to the problem, as worked out by 
two local displaymen, Edward Young and Fred Dullin. 
Green wallpaper was used on the wallboard panels, and the 
wallboard frames were gold painted. White corrugated 
paper was used as a backing behind the dolls, the latter 








standing on plywood shelving reinforced by 1-by-2s. At 
the right of the window appeared another panel set at 
right angles to the background seen above; this second 
panel does not show in the photograph. 


Post decorations at Harvey's, Inc., last year took the 
form pictured in the next illustration and formed the in- 
spiration for the store’s descriptive term of “Russian Peas- 
ant Christmas.” Del Le Sage is display director for the 
firm. 





The next two displays are by Donald Kester, Roths- 
child's, Kansas City, Mo. In each case the display was 
framed by dark velvet curtains. Metallic paper formed the 
background in the first window. In the second, the dis- 
player follows the shape of a Christmas tree. 








At the top of the page is seen a portion of Hollywood 
boulevard, more appropriately renamed “Santa Claus Lane” 
for the occasion. The Silvestri Studio, of Hollywood, did 
the papier mache figures of Santa, using only non-essential 
materials. Each Santa—and there were 500 units in the 
showing—was 18 feet in height and 6 feet in diameter; 
the entire group was turned out in just five weeks. The 
figures lined both sides of the boulevard for a mile and 
from certain angles created the impression of a solid wall 
of Santas diminishing in size in the distance. The gigantic 


figures, when placed side by side, covered two acres of 


space. They were waterproofed and made sun-resistant 
for future use. Leon B. de Volo was the designer, Luis 


—Left column, top, by Edward Young and Fred Dullin for 

the Playworld Toy Shop, Utica. . . . Upper center, by Del 

Le Sage, Harvey's, Nashville. . . . Last two displays, by 

Donald Kester, Rothschild's, Kansas City, Mo. . . . Upper 

right, Santa Claus Lane in Hollywood; the figures are by 
Silvestri Studios of that city— 

















For The Holidays 


Cordero the model maker, and the lighting was furnished 
by the Otto K. Olesen [lumination Company. 

The pace of many a bundle-laden Christmas shopper 
was halted during last year’s holiday rush by the sight ot 
a childish figure kneeling in prayer in one of the windows 
of Dey Brothers & Co., Syracuse, where E. L. Plock heads 
display. Props used for the display were a pale blue win- 
dow with a royal-blue background, crisp white curtains, 
the bed, and a rug in a shade of peach. 

At the upper right is seen one of twelve floats designed 
for the Rike-Kumler Company, Dayton, by Joe Vent for a 
“Toy Parade.” 

Next is a display by Clarence N. Pierson, Weaver's, 
Lawrence, Kan. The background panel was in red, white 
and blue; the center of the panel was a half-round lighted 
column 1 foot by 6 feet in size. The Christmas tree was 
mounted on a 4-foot white, triangular base. Five War 
Bonds tied with red silk ribbons were attached to the tree. 
The floor was covered with red velour. Mannequins were 
dressed in white and black choir vestments, and each car- 
ried a red song book with silver stars on the back. A green 
spotlight was directed on the tree. 

John Barton, Leo Schear Company, Evansville, did the 
display seen at the lower right center. The store’s entire 
battery of windows was carried out in the same manner. 
The background showed a winter rural scene. Each window 
was heavily framed with pine branches and the floor was 
liberally covered with artificial snow 

The final photograph is of a display which departs a 
bit from the traditional Christmas handling. By George 


Bengel, Jr.. The Parsons-Souders Company, Clarksburg, 


W. Va., the unusual treatment uses a background of a 
rich violet-purple. The mail boxes at the right are done in 
lrosty white; the decorations for the various windows in 
the series include lime-green, violet-blue, yvellow-blue, vel- 
low-green, violet, pink, dark gold and yellow gold. The 
packages in each window were wrapped with foil, with the 
colors corresponding to the display decorations. The rib- 
bons were of gold and silver. While quite a variation from 
the usual Christmas treatment, the display still conveys the 
idea of gift-giving and the Christmas spirit, and yet the 
display eliminates the customary green, gold, red and blue 
ised so long for holiday display 


—At the upper left, by E. L. Plock, Dey Brothers & Co., 

Syracuse. .. . Upper right, by Joe Vent. . . . Upper center, 

by Clarence N. Pierson, Weaver's, Lawrence, Kan. 

Lower center, by John Barton, Leo Schear Company, Evans- 

ville. . . . Final display, by George Bengel, Jr., The Parsons- 
Souders Company, Clarksburg, W. Va.— 
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Chicage ... Window Parade 


The tremendous cavalcade of war arms 
and equipment that moved onto State street 
October stimulus 
director. 


such 


for the month of was a 


challenge to every display 
window attention 
called for the 


and a 
To vie for amidst 


a great show best trick in 
the bag. 

\ reminiscence of the Twenties was re 
flected in a splendid series of windows at 
Marshall Field & Co. on State street, north 
of the main entrance. A large poster on a 
deckled scroll, done in soft pencil in 
the technique of the era, was the center of 
attention. Attached to this bannet 
reading “Fashions ot the Hour, 1926” which 
drew the eye to the “Silhou 
ettes of 1926 . Return Engagement.” The 
one figure in reflected this 
style in the modern 1943 version, as shown 
here. John Moss is display manager. 

Field’s corner window at State and Wash 
ington carried this “Works of the 
Masters.” Six figures were placed high on 
pedestals arranged in a museum-like man 
ner with a plaque on each base giving the 
name of the designer. The background was 
light blue with a balustrade running the full 
length of the window. This was topped off 
with simple classic columns. Placing these 
gave a 


huge 
was a 


card reading 


each window 


slogan: 


mannequins high above the crowd 
full view of this display, even though one 
were on the extreme edge of the sidewalk. 
This display is not pictured. 

Marshall Fields also did 
battery of exciting millinery 
heads peering over a wall-like parapet upon 


with a 
with 


nobly 
windows 


which a scroll hung with this engaging 
copy: “Hey, Mister, move over, we're all 
dressed up in our new French Room hats 


By JACK POLLARI 
Madigan Brothers, Chicago 


and we want to see the State street arsenal.” 
The heads were posed in a crowd-like man- 
ner 

J. W. Campbell at Carson Pirie Scott & 
windows calling 
fashions 


a series of 
silhouette of 


Co. installed 
to the 
The copy 


attention new 


for this fall read, “Classic Col- 





designed with 
triumphant 


umn Slimness for dining in, 
the linear elegance, the — tall 
grace of a Greek goddess.” 
To give real punch and meaning to this 
idea, Campbell took a page from a crafts- 
man’s book showing a Corinthian column 
and had it blown up to full background size 





for each window. This was highlighted with 
gold glitter dust. as were the black floors 
and mannequin pedestals. 

A smart slogan adaptable to almost any 


fabric presentation was used in Carson's 
excellent fabric window, to wit: “We = say 
Sew.” 


Leonard Rose, at Windmiller’s on West 
Irving Park, created a colorful [ 
fall windows using a_ piano 
emerging on an angle from a papier mache 
masque to bear out the theme, “A Symphony 
ot Fall Fashions.” This was further sup- 
ported by marbleized paper backgrounds and 


series Oo! 
keyboard 





fall leaves around the masques. Miniature 
figures in sports outfits activated the mer 
chandise groupings, which were neatly ar 
The musical theme again appeared 
and _ the 
This 


ranged. 
merchandiser for 
theme on the 


es a accessories 
decorative 
display is pictured. 

Sam Blum, at The Fair Store, hung large 
demijohns from a_ ceiling with 
vines from which hung grapes of different 
vintages to emphasize the fall wine colors 
This was further accentuated with colortul 
maps of California, South America, Portu 
gal and Spain indicating the wine growing 
regions in each respective state or countr) 
This theme was further carried out with 
half mannequin emerging out of a demijoht 
basket partly filled with straw. The floor 
strewn with grape leaves artfully 
combined wine 


show card 


festooned 


and 

with 
and foreigi 
windows Or 
wit! 


was 
arranged accessories 
bottles of 

This 
street 


domestic 
four 

captioned 
clear an 


various 
series oft 

was neatly 
Wine” “Colors 


brands. 
State 
“Fashions in 


—Upper left, by J. W. Campbell, Carson Pirie 

Scott & Co... . Upper right, by John Moss 

Marshall Field & Co. Left, by Leonard 

Rose, Windmiller's. . . . (All photographs by 
Fred Kuehn & Co., Chicago)— 
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—Right, by Sam Blum, The Fair Store. . 

Center, by Les Barofsky, Morris B. Sachs Com- 

pany. . . . Below, by Jay Howe, Mandel 
Brothers— 


Heady as Cognac .. . or light-heartly gay 
as Burgundy ... Pick your color wisely, 
tor color—like wine—is good if it is well 
used.” 

Les Barofsky, Morris B. Sachs Company, 
created a real sensation on the South Side 
with his Third War Loan drive display. 
The emotion this excellent presentation 
caused was so controversial that after one 
week it had to be taken out. People claimed 
it to be too real, which proves that it hit 
home. The dramatic interest of the win- 
dow, shown here, was a blow-up of a West- 
ern Union telegram from the War depart- 
ment, stating: “We regret to inform you 
that your son is missing.” This telegram 
had been “crushed” and absent-mindedly 
dropped beside the mother of this missing 
son; the seated figure was shown sewing a 
gold star on a service flag in her lap. A 


leaded antique lamp on a table behind her, 


and what have 
You sacrikiced } 
U 


together with an old rug on the floor, gave 
this sad picture a homey atmosphere. The 
background was a red, white, and blue cur- 
tain. The copy on the card reads: “And 


what have you sacrificed? Prompt laundry 
service, a juicy steak, can openers? The 
pleats off your trousers, tin cans, some sugar 
and stuff? A few lost leisure hours? Ex- 
tra butter? Some driving? Back the At- 


tack with War Bonds!” 

The final photograph shows a display by 
Jay Howe, Mandel Brothers. The window 
series was described in detail last month, 
it which time no photograph was available 
The windows caused so much comment that 
it is thought advisable to show the photo 
graph, even though the displays are no 
longer on view. 

The following displays are not pictured: 

Jay Howe also created a semi-surreal fan 
tasy with a perfume and fashion series. 
One mannequin in each window was placed 
in a striped black and white frame. Three 
theatre seats in black and rose were placed 
na row angled from this frame. The fash- 
ons were all black against a rose backdrop. 


The copy: “Wherever you go, let people 
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say, ‘Something lovely just passed by’—he1 
dress black, of course—her perfume D'Or 
say's Exquisite Le Dandy.” The movie 
seats were the fixtures for the perfume and 
accessories \ large black gloss “Patch” 
on the floor completed these excellent set 
tings. Mandel's, incidentally, is the first to 
use black gauze to minimize the window 
lighting on State street 

H. W. Bowen, at The Hub, stopped traffic 
with a punch-filled “Eversharp” promotion 
The slogan, “Buy Eversharp and you buy 
the finest,” was adapted to the merchan 
dise presentation in this way: “Buy these 
and you buy the finest.” A fourteen-carat 
gold pen and pencil was the center of at 
tention. People stopped to view this because 
the large, State street window showed prac 
tically only one pen and one pencil. A black 
silk plush curtain for the background was 
draped in such a way that it drew the eye 
right to the two small objects. A merchan- 
dise presentation flanked each side of the 
window in spotlighted frame niches. Truly 
a dramatic way of inferring the quality of 
merchandise 
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Christmas Bells Of Freedom 


By ADRIAN DELSMAN 
Frederick & Nelson, Seattle 
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In laying out a Christmas promotional 
program during wartime there are many 
perplexing problems added to the already 
sufficiently numerous ones of planning and 
installing dramatic settings for a_ retail 
store’s Christmas story. 

The first important angle to be considered 
is the patriotic approach—an angle that 
must be considered on every hand during 
these days. It can logically be questioned 
whether or not the public will accept a 
strong patriotic element in a Christmas 
decorative theme. After all, Christmas is 
not the Fourth ot July, but is a basically 
religious subject; too strong a_ patriotic 
treatment on this occasion may bring an 
unpleasant reaction. 

We must then consider the desirability of 
a strictly religious treatment. Experience 
has shown that no type of display will result 
in more letters of commendation and appre- 
ciation than those having strong religious 
elements. But it should be considered, how- 
ever, whether or not these letters are writ- 
ten principally by an articulate minority of 
persons with intense religious feelings! 
Some people may actively resent the use of 
religious subjects by an organization en- 
gaged in selling merchandise. 

After giving consideration to both these 
types of display, in planning our Christmas 
promotional program for last year we felt 
that it was important to include one or both 
of these themes, in spite of the objections 
that could be raised against each. First, 
our nation was at war and the patriotic 
feeling is of great importance; secondly, be- 
cause in time of war the thoughts of our 
people turn much more strongly toward the 
solace of religion. 

We decided that it might be possible to 
combine the two themes. Accordingly, the 
bell motif and the slogan “Christmas Bells 
of Freedom” were selected because they 
would incorporate both influences in a man- 
ner which was not too blatant. The bell 
has been an important religious symbol for 
centuries, as well as being particularly re- 
lated to Christmas; the Liberty Bell is one 
of the most revered symbols of our historic 
tradition, and hence the bell motif had 
strong patriotic significance. This theme 
also was sufficiently versatile to lend itself 
for effective use in every medium of sales 
promotion. 

The accompanying photographs will show 
how the bell idea was carried through some 
of the many display installations, including 
the major trim on the street floor. It was 
used in varied ways in every showcase, ev- 
ery apparel display, and even on all the 
merchandise cards throughout the store. 

The first illustration shows a setting fea- 


—Frederick & Nelson combined the patriotic 

and religious angles of Christmas in a very 

successful promotion last year. How the two 

were blended is indicated clearly by the 
photographs— 
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—The first floor treatment involved swinging 
golden bells, pine sprays in a deep turquoise 
shade, and gold-foil covering the pillars; the 
latter were illuminated by red spotlights con- 
cealed at the base of each column— 


turing gifts for men. The large, revolving 
bell displayer with glass shelves formed the 
basis tor this series of displays. The small 
golden bells and ribbons were very effective 
against the background, which was of red 
moire. 

The paintings which appeared through 
bell-shaped openings in the red backgrounds 
of the six windows on the most important 
side of the store were of subjects carefully 
selected for their historical interest. They 
included “Pilgrims Going to Church,” 
“Washington Praying at Valley Forge,” 
“The Signing of the Declaration of Inde- 


pendence,” “Paul Revere’s Ride,” “The First 
Ringing of the Liberty Bell,” and “Lincoln 
Delivering his Gettysburg Address.” The 


second photograph shows the “Signing ot 
the Declaration of Independence.” 

Platform displays in the elevator aisle on 
the furniture floor were arranged in_bell- 
shaped settings, as pictured in the last illus 
tration on the opposite page. The panels 
were in white, with gold-shaded edges. 

At the top of this page is seen the treat 
ment of the main street floor aisles leading 
toward the elevators. The pillars were cov- 
ered in gold foil, indirectly illuminated in 
red by spotlights concealed in the pillar 
base. Small white bells were suspended on 
red satin ribbons. Wide satin ribbons led 
trom the large, red-lined, gold bells to tur- 
quoise-colored figures of bell ringers. The 
concealed red lights gave a warm glow to 
the entire floor. 

The next photograph shows the street 
floor trim in front of the elevators. Large 
gold and white arches, built in our display 
shop, supported the slowly swinging bells. 
Recordings of chimes playing Christmas 
carols were broadcast in soft tones. The 
pine foliage was sprayed a deep shade of 
turquoise. 

A large corner institutional window was 
built around a magnificent painting of the 
Nativity done on dark velvet. This picture 
was framed by a large arch from which 
were suspended three slowly swinging bells. 
To the left of the arch was a painting sym- 
bolizing the armies of the nations fighting 
for freedom; to the right a similar painting 
pictured the Christian soldiers of the Cru- 
sades. Steps seemed to lead from the front 
ot the window to the painting. 

At intervals of six minutes a gold curtain 
was drawn in front of the Nativity scene 
and a rippling American flag was projected 
upon it. The sound mechanism, which broad- 
cast chimes ot favorite Christmas carols 
and a carefully worded Christmas message, 
played “Onward Christian Soldiers” as the 
flag appeared on the gold curtain. 

Public reaction to this blending of patri- 
otic and religious themes was very carefully 
observed, and—rather surprisingly—we did 
not receive a single unfavorable comment. 

Taken all together, this was probably the 
most successtul Christmas display program 
this institution has ever had. While the 
securing of materials and the installation 
presented many difficult problems under 
wartime conditions, the extra effort required 
was well justified by the results obtained. 
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This Is New. Yorke Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 








“Lite Without Bridget,” a modern com- 
edy in four acts, was announced on oversize 
theatre programs which formed the window 
cards in a Fifth avenue series of Lord & 
Taylor displays. This medium was chosen 
by Display Director Henry Callahan for 
starring the Helene Pons aprons’ which 
proved their versatility and decorative quali- 
ties in realistic settings. The opening scene 
depicted “Sunday Buffet in the Country” 
with settings in peasant simplicity, followed 
by Scene 2, where a “Bed Room Nursery, 
Mid-Morning” was charmingly depicted; 
the following Scene 3 carried on with “Ca- 
reer Girl’s apartment in New York,” while 
the climax was reached in the accompany 
ing illustration of a “Buffet Dinner in New 
York.’ 

Antique mirror panels formed the back 
ground of the suggested room, with the 
hostess gracious and ready for her guests 
and quite confident in her gown of American 
Beauty red worn with black apron and con 
sciously chosen to complement the use of 
ruby glassware included in the appointments 
ot the tables for two. Theatrical footlights 
spaced across the foreground of the window 
further played up the red of the roses in a 
large vase which received elevation by a 
fluted black pedestal placed before the back- 
wall. The “play in four acts,” through 
clever devices, interestingly provided for a 
representation of many departments—includ- 
ing furniture, china, glassware, linen, and 
decoration as well as ready-to-wear. 

“Evening 1944—High-Voltage Black” was 
the headline in a series of windows at 
Franklin Simon's where Display Director 
Robert Pichenot carried out the coordina- 
tion of black accessories with black dresses. 
The display props, rather frou-frou in na- 
ture, suggested adjuncts associated with eve 
ning. The paper sculpture fireplace and 
mirror over the mantel are carried out in 
pastel tones of violet, green, blue, and pink 
with motifs in black and white and using 
black net ruffle trim. The lighted pink and 
violet candles, spattered with silver glitter, 
heightened the effect of the evening atmos- 
phere. Panels of black net were stretched 
to right and left of the window, thus fram- 
ing the display proper, and the floor and 
backwalls were finished in a flesh-tone pink 

\ series of “Back the Attack” displays 
was designed by G. Howatt for J. H. Kim- 
ball, Inc., with emphasis on striking con 
trast as shown in the illustration here. The 
Minute Man was caught in the beam of a 
spotlight, with the rest of the window in 
comparative darkness. Another of the se- 
ries showed falling bombs against an “ex 
plosion” background. 


—Top, by Henry Callahan, Lord & Taylor... . 

Center, by Robert Pichenot, Franklin Simon's. 

. . . Below, by G. Howatt, J. H. Kimball, Inc. 

. . . (All photographs by courtesy of Virginia 
Roehl Studio, New York City) — 
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—Top, by Joseph Dultz, Bloomingdale's. 
Center, by Jack Gregory, McCutcheon's. ; 
Below, by Irving Eldredge, R. H. Macy & Co.— 


Often referred to as the most difficult 
merchandise for display purposes, men’s 
hose was distinctively handled by Display 
Manager Joseph Dultz at Bloomingdale's 
in a window where the copy read “Be Kind 
to Your Feet—Cover them royally from our 
wide selection of men's hose.” The card was 
inserted in a pink mount. The walls of the 
window were finished in a pin stripe gray 
wallpaper, giving the effect of wood. Ma 
hogany cabinets with drawers and open 
shelves, and a low footstool provided many 
elevations for displaying the hose on ankle 
forms which were placed at different angles 
to show the color, pattern, fit and texture; 
the partly opened drawers of the cabinets 
allowing for additional display of the draped 
hose in pairs or in groups. All merchandise 
was brought to the foreground in the shal- 
low window, giving ample apportunity for 
the closest inspection by the passer-by. Dec 
orative objects such as a ruby decanter and 
glasses, pewter and china mugs, and other 
objects pertaining to a man’s lite were 
spaced here and there in the setting, 

\s answer to the repeated questions, “Do 
certain colors make a room look larger? 
How can I be sure certain colors will go to- 
gether? Where do I start in planning a 
room scheme?” McCutcheon’s presented the 
“Quantacolor Way” in an entire bank of 
Fifth avenue and 49th street windows. The 
settings reflected the plan of “Quantacolor,” 
i. e., arranging the spectrum in four unlim- 
ited color groups, each group with a_ per- 
sonality and a function of its own. Each 
window in the series, as handled by Display 
Manager Jack Gregory, presented a differ- 
ent “Quanta.” <A central panel, made up 
of inclined silk-covered slats representing 
the range of colors which have a natural 
affinity for each other, provided the focal 
point for each setting, in which ready-to- 
wear and home turnishings which combine 
harmoniously were displayed. The dresses, 
millinery, accessories, furniture, upholstery, 
and drapery fabrics and furnishing accesso- 
ries were carefully coded and then coordi- 
nated by the display department with par- 
ticular attention given to detail, texture and 
design. 

An artist’s easel held a vellow board on 
which illustrations of the story were at- 
tached. “Color Harmony in Harmony with 
vou” was the message on the streamer car 
ried with this unit. In the illustrated 
“Quanta IV,” the colors were gradations of 
green contrasted with burgundy holding 
violet accents, these colors tying up with 
Diego Rivera's “Flower Vendor” which was 
included in the group of draped fabrics and 
further accented by the choice of fresh flow 
ers as used in each display. Background 
panels were painted dead white and colored 
lights were employed to heighten each set 
ting. A T-square, triangle and blue pfints, 
all placed outside the window frames, pro- 
vided background touches for the copycards 
which classified each window. 

The delightful spirit of Christmas giving 
lor the boys overseas, with the timely re- 
minder that it’s time for their gifts to be 
mailed, was imaginatively carried out by 

[Continued on page 47) 
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This sketch consists of one central unit with sup 
plementary figures. The striped poles support 
shelves at different levels. On these are dis- 
played toys to fascinate young and old. The 
ribbon streamer bears the copy: ''Visit Our Toy- 
land.’ The background panel may be light blue 
with dark blue reindeer silhouetted against it. 
This idea can be carried out in a series of win 
dows using different color schemes. 





, A Host of cits 


te THE HOSTESS 


AY WORLD 


i by Louis Gehring 


Display Designer and Consultant 
New York City 
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This sketch consists of a central unit with two 
figures. More may be used if desired. A nat- 
ural, untrimmed evergreen tree, topped off with 
a snowman, is set against a blue background 
panel. The white column to the left is decorated 
with a pink ribbon streamer bearing the simple 
rag "A Merry Christmas.’ Accessories and 
gitt boxes should be attractively arranged on 
the patch of artificial snow. 
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Gifts to delight the heart of every woman— 
such are displayed on the three tables placed 
at different levels to permit easy viewing. Tables 
are covered with an attractive white cloth over 
which a green fabric serves as a base to accent 
hostess gifts. Tables may be arranged at dif- 
terent price groups; for example: gifts under $5: 
gifts under $10; gifts under $15. The back 
panel reveals a jolly Santa with bright red cap 
and white whiskers on which appears the cap- 
tion: ''A Host of Gifts to the Hostess.’ 
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THE GREATEST GIFTS 
OF ALLTO MAN 
This War Bond window is very simple in its idea 
: yet it conveys to the public a message that is 
priceless and dear to the heart of every Amer- 
ican. The thought in itself is sufficient to stimu- 
late the purchase of War Bonds. The sketch 
j needs no explanation. Properties are easily ar- 
ranged and set up. The ribbon streamer which 
bears the caption, ‘The Greatest Gift of All, 

should be prominently displayed in front of the 
entire setting and surrounded by War Bonds. 






| \ ue A 130M 
“) rsdes CHRMEMAS 





The general arrangement of this window consists 
of one central unit with risers. The unit is so 
constructed as to permit full view of all acces 
sories and items suitable for gifts. The window 
should basically be the assortment type display 
with related items grouped by units. Smoking 
jackets are shown on additional block risers or 
small display tables. The back panel may be 
decorated with large holly wreath. Simplicity 
is @ good idea in your windows this season. 





Remember Those in the Armed Forces'’ is the 
thought expressed in this display idea. Men and 
women representing the various branches of the 
armed forces are lined up against a red and 
white broad-stripe background. To the left a 
mailbox, overflowing with Christmas packages, is 
encircled by a large wreath. Copy should read 
as follows: ‘Do Your Christmas Shopping and 
Mailing Early.'’ Suggest appropriate gifts that 
might be sent to both men and women in the 
services. 
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Filene’s Presents Largest Air Exhibit 


The largest air warfare equipment exhibit 
ever assembled anywhere went on display 
recently at Wm. Filene’s Sons Company, 
Boston. The showing was arranged by Lee 
Court, display manager, with the coopera- 
tion of the Army Air Force Materiel Com- 
mand. Four thousand people jammed the 
street floor of Filene’s the night the exhibit 
went on view, purchasing $425,000 worth of 
War Bonds during the evening. 

Included in the showing was a large col- 
lection of German, Japanese and Italian air 
equipment captured or shot down by our 
forces. The total value of the American 
materiel exhibited is estimated in the neigh- 
borhood of $2,000,000. 

Plans are now being completed to send 
the exhibit “on tour.” 

Some ot the difficulties in assembling the 
show can be comprehended when it is said 
that the exhibit included a P-47 “Thunder- 
i bolt” fighting plane weighing 13,000 pounds, 

complete with all machine guns. This plane 
was flown from the production line to Bos- 


FILENE'S WAR BOND SALES , 
Beet ton, partly dismantled, transported to the 


TO DATE store by truck, and reassembled within the 


store. 
ee $3 524 205. 70 Other equipment shown included aerial 


mo a bombs ranging in size from 20-pound frag- 
mentation projectiles to a 4,000-pound block- 
buster. Another feature was a 46-inch 


Sperry ball-turret, the type used on the 
underside of the Flying Fortress, and a 
Crocker-Wheeler upper turret, both with 
guns installed. 

Also included were life rafts, electrically- 
heated flying suits and other high altitude 
equipment, ration and safety kits, aerial 
cameras, parachutes—one opened and _ sus- 
pending a mannequin in full flying regalia, 
37 and 20 millimeter cannon, .50 and .30 
calibre machine guns, disposable fuel tanks, 
and a B-17 instrument panel. 

One window display used in connection 
with the show presented numerous items 
captured from the enemy flying forces. An- 
other was devoted to pictures obtained from 
the design laboratory of Wright Field, 
showing planes of the future. An excellent 
model of a B-17 Boeing was included, as 
well as a model of a helicopter from United 
\ircratt. Actual parts and pieces of plane 
engines and navigation instruments com- 
pleted the window. 

On the main floor, twenty-two painted 
reproductions of Air Force insignia, 28 inch- 
es in diameter, were attached to columns. 
Signs were posted conspicuously: “No Cam- 
eras Allowed!" = Military police were on 
duty, also. 

That the exhibit could be presented to 
the public so effectively, and stimulate Bond 
sales so well, was largely due to the ex- 
tremely cooperative attitude of the Materiel 
Command and the energetic groundwork of 
Lee Court. Good ideas were in evidence 
everyWhere, he reports, and the show was 
a convincing demonstration that an imagi- 
native displayman, working with enthusias 
tic army personnel, can accomplish an 
objective without choking on red tape. 
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Good Displays Have Personality--- 
Contain Showmanship---Cause Action 
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ecember ''Christmas'' Victory Display—oil processed in Christmas 
ind liaht olive Photo-illustration reproduced fron r Kodachrome rigina n FULL 
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Theres ample 


HOME UTILITY 
SERVICES 


for all Essential Needs 










BUT to help conserve fuel, transportation, 
manpower and critical materials which go into 






the production of same. Your Government sug- 






gests that you use what you need for your 






healthful daily living, éuc auccd waste 











SEVEN BASIC INDUSTRIES have been asked 
by Uncle Sam to cooperate in this conser- 
vation program 








*COAL * Of © OAS 
* ELECTRICITY 

* COMMUMICATIONS 
* WATER AND 

+ TRANSPORTATION 









Considering the manpower shortage, many 
stores are going to carry out the theme 
shown on this “Christmas” Victory Display 
and have Santa, Jr., play Santa Claus. It 
would be a good idea for you to do likewise 
and call him, "Santa's First Assistant’ — 
"Santa, The Younger’’ — "Santa, Jr." or 
"Young Santa," even if Sr. is also used. 
You will note that the Kodachrome illustra- 
tion shows regular Christmas packages, while 
the copy talks about War Bonds and Stamps 
as gifts. Official slogans are used. 


The November Victory Display on 'Conser- 
vation” ties-in with the program suggested 
by the Office of War Utilities. !t's a patriotic 
gesture on your part to use this Victory Dis- 
play during the winter months of greatest 
scarcity and will keep the people informed 
of their part in helping conserve—for Victory. 


SPECIFICATIONS: November and December 
(V43-112 Victory Displays): Each set includes 
two 59"x42" Displays as illustrated on left; 
both on heavy 100 point seasoned cardboard 

. price, f.o.b. Chicago (without stands), 
$12.90 per two-piece set. Sold only in sets 
of two displays—not singly. QUANTITY IS 
LIMITED — avoid disappointment by order- 
ing NOW. 


FOR STANDING 
BISHOP VICTORY DISPLAYS 


We suggest that you use some of the attractive white 
woodstrip stands with blue wood fibre bases (that 
are semi-permanent) which you probably ordered 
from us in the past—OR use your present frames— 
OR applique onto your backgrounds. PLEASE DO 
NOT ORDER THESE 4-PIECE WHITE WOODSTRIP 
STANDS WITH SUPPORTING TOP AND BOTTOM 
PIECES, WS-43 (at $1.20 each, f.o.b. } 


Chicago) unless you must do so. 


Our Armed Invasion Forces need the 

materials first—and rightly so. We 

are carefully rationing our inven- 

tory of these to make them do for / |p 

the duration, but if you really need | 


one or two, we will send them. 


Stshog PUBLISHING COMPANY + 427 West Randolph Street + Chicago, Ill. 
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J.A.D. News... 








DISPLAY WORLD readers have flooded 
us with letters and applications in response 
to our replacement services announced on 
this page last month. The purpose and 
inauguration of this I. A. D. feature is a 
goodwill undertaking to assist firms with 
present-day vacancies in display and sign 
departments. The firms listed with us give 
in detail a complete list of history facts 
such as: type of store, clientele, number of 
windows, etc. Further, these firms list the 
requirements and expectations of applicants 
filling these positions; photographs — of 
work created and names of reference. <A 
second call goes out to displaymen and 
sign men wishing to make a change; they 
are invited to take advantage of this re- 
placement bureau service offered by the 
I. A. D. gratis to the display profession and 
firms everywhere. 

You need not be a member of the I. A. D. 
to receive the same service and courtesy. 
New applicants, please comply with this 
needed information: first, a complete list- 
ing of your past training and working con- 
nections ; second, the type of store and work 
you are doing at the present time; third, 
the type of store you are capable of han- 
dling and shall expect in accepting a future 
vacancy; fourth, give the same details as 
required in any application such as name, 
family, references, etc.; fifth, include with 
your application photographs of varied 
lines of merchandising and institutional dis- 
plays. With this information we become 
better acquainted with you personally and 
know better your type of work. This com- 
plete information in turn will be forwarded 
to a firm seeking such service. This service 
can and will assist the firms and individuals 
by complying with the essential details as 
stated and, remember, there is no charge 
whatsoever. 

The Third War Bond drive closes and the 
display profession comes forward with the 
outstanding bond windows of all times. 
From the four corners, windows did a mag- 
nificent job. Extra special displays were 
unveiled in Portland, Me., Miami, Atlanta, 
Cleveland, and the Pacific Coast. Yes, win- 
dows sell bonds, merchandise, gadgets, and 
what not. There is always a market for 
artistically designed and displayed wares. 
There is no limit nor end to display, new 
today and as old as the hills. Display, born 
centuries back, is still a growing step-child. 
Today display is a big portion of the home 
front. Our “buy more and pay less” policy 
is shelved. We'll have a message on Main 
street telling the public it’s community chest 
time, of the Red Cross drive, and the Fourth 
War Bond drive; local and national coming 
events will find us able, ready and active. 
Display asks no favors nor fears any as- 
signments; and this is the spirit from Maine 
to Florida and the Pacific Coast. Display 
United. 


President 


Syl Rieser, display director of the Stix, 
Baer & Fuller Company, St. Louis, deserves 
special mention for his promotion of war 
products made by St. Louis industry and 
exhibited in a dramatic set of displays as 
a spotlight feature for the opening of the 
Third War Loan drive. Products made by 
thirty-five war plants are shown in colorful 
settings done in full relief to portray the 
articles of war and their actual use on the 
fields of battle; supplementary war equip- 
ment, uniforms and other realistic atmos- 
phere give the onlooker a glimpse into the 
actual workings of the American machines 
of war. This Stix, Baer & Fuller battery 
ot windows, designed and constructed under 
the direction of Rieser and sponsored by the 
Junior Chamber of Commerce, was unveiled 
in a ceremony arranged by the latter group 
for the eve of the opening of the bond drive 
on September 9. The mayor and other city 
officials took an active part in the cere- 
monies, which included individual unveiling 
of each window by workers from the plant 
sponsoring the particular product. For this 
display job, Rieser adds another pearl to 
his long chain of country-acclaimed activi- 
ties, and in the coming Fourth War Bond 
expect another surprise 
down St. Louis way. 


drive you = may 


Make a date for Christmas. The second 
annual Christmas contest will be conducted 
this year. You may enter one or more 
photographs of your windows or interiors 
on Christmas Bonds or gifts. This contest 
is open to the display profession. It is not 
conducted for nor limited to I. A. D. mem- 
bers. It is open to all. Size of firm or city 
or elaborate surroundings add no points to 
the deciding factor in the winning photo- 
graphs judged for neatness, design and ar- 
rangement. Engraved certificates will be 
awarded as a first, second or third prize 
in three population city groups: cities of 
50,000 and less; 50,000 to 100,000; 100,000 
and over. The contest opens on December 
1, 1943, and closes January 10, 1944. Enter 
your photographs and win national recog- 
nition for yourself and your firm. The more 
the merrier—last year more than 200 com- 
peted, so make a date for Christmas. 


The I. A. D. in its forty-seventh year is 
happy to boast a membership of display 
represented in the forty-eight states, many 
from Canada, Argentina, and twelve recent- 
ly from Honolulu, T. H. There is room for 
more. We invite every man and woman 
choosing display as a profession to join and 
become part of this national association. 
There is power and strength in numbers 
and when the display profession realizes this 
with active membership, a greater associa- 
tion this I. A. D. will become. Invest one 
dollar and become a part of this national 





By RAY lil AANA RE EE 


body. Mail it today to the I. A. D. Head- 
quarters, 855 Elm street, Manchester, N. H.. 
and you'll be glad that you did. 


Want to express your ideas for dollars 
and cents? When peace comes, the I. A. D. 
must be in a position to better serve the 
display profession and those returning from 
the battle fronts. Such a program calls for 
collective thinking and collaboration among 
many. The foundation for postwar activi- 
ties must be laid now and in readiness to 
be executed at the time when needed most. 
The I. A. D. is open for ideas and sugges- 
tions from individuals and your writer will 
award as a personal gratuity a $25 War 
Bond to the person who mails in the best 
selected idea to be used in our postwar 
program and operation. This is an open 
invitation. Your thoughts and ideas are 
needed now to build for action later. Prove 
your interest in the display profession and 
the I. A. D.—its continued growth and serv- 
ice through forty-seven years. Our greatest 
task lies just ahead. Your suggestions will 
be most gratefully received. 


And now, good-bye from this page. It 
has been my pleasure to meet and talk with 
you on this page graciously contributed by 
DISPLAY WORLD during the past months 
since the resignation in November, 1942, of 
our managing director, Albert J. French, 
who is now a captain in the U. S. Army. In 
all sincerity, I am most grateful for your 
patient indulgence. Beginning next month 
the I. A. D. news page will be edited by 
your well-known friend, display personality 
and I. A. D. treasurer, C. H. Fadem of the 
Lyon Tailoring Company, Cleveland. You 
are assured a friendly visit each month with 
C. H., who will give you the news that is 
news from the International Association of 
Display and to you, DISPLAY WORLD 
and Editor Kash, readers and members, I 
continue the office of president at your serv- 
ice and call. My full time is pledged to a 
better I. A. D. and this is only an au revoir 
as your writer for this page. 


It's A Uniform 
For Propst 

Formerly in charge of the display and 
sign department for Shindel’s, Perth Amboy, 
N. J., Robert Propst is now a private in the 
army. He is stationed at Camp Upton, 
New York. 








Don’t forget—send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Styled «. 


display the merchandise 


you sell everyday 





F-18C F-17C F-16C 


NEW “PLASCOV” FINISHED 
HOSIERY FORMS 


Darling presents a new highly indestructible cast hose 
form finished with an exclusive process that protects the 
form against breakage, chipping, and average wear. Exqui- 
sitely modeled and colored in the newest flesh tone to add 
sheerness and sales appeal to hosiery now on the market. 





BLOUSE AND $375 «$4600 = $575 


Complete with base 


SWEATER FORMS 


Available in three head styles 
No. F-247 illustrated. These newly 
developed 3/4 shell forms display 
sweaters, blouses, millinery and 
other garments in the smartest 
manner. Made of durable composition, finished in flesh 
enamel with features attractively tinted in pastel tones. 
Flange slips 5/8” upright. 


$795... 


$22.00 for set of three 
No. F-247 illustrated “NATURAL-FIT” Brassiere Form 


Displays a large variety of the latest styles ot uplift 
brassieres to perfection. Furnished with fitting to slip 


. 1/4” or 3/8” upright. Can be used without stand for 
AA counter or showcase. All papier-mache construction. 
an No. F-24 Enamel finish No. F-24P Bimini Patch finish 


The Name To Think Of FIRST In Display $]75..., $145... 





See your nearest Darling Distributor, located in all ‘principal cities, or write direct to L. A. Darling Co., Bronson, 
Mich. New York office and showrooms, Suite 735 Marbridge Bldg., 47 W. 34th St., at Broadway, New York, N.Y. 
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ispl 


\ passerby in a hurry to get home has 


his attention momentarily arrested by a 


window display. He stops a second, gives 
it the 
ceeds on his way. 


\t about the same time 


customary quick glance, and pro- 


the boss takes a 
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By CLEMENT KIEFFER, JR. 
The Kleinhans Company, Buffalo 


look at the window and casually remarks 
to himself (and only to himself!) : “Pretty 
good.” 

The displayman, likewise looking at the 
same window, lingers quite a bit longer— 


figuring out how it can be improved, what 


BACK THE 
ATTACK 


ERE ATA 
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ay Is So Simple! 


could be added, what could be left out, and 
sO on. 

The might quite logically ask 
the displayman: “Is that all you do—just 
display? Do you have help 
vou?” And so on and on. And when the 
displayman tells him that he formerly had 
eight assistants and now has only two, the 
man in the street probably doesn’t believe 
that “just putting in displays” could require 
so much personnel. 

The display field knows better, of course; 
but John Q. Public, and sometimes store 
management, know how much 
time, thought, and labor go into the average 


passerby 


someone to 


does not 


window. 

Let me cite a few details in connection 
with the production of an ordinary window 
display—the one showing the multitude of 
shells in the accompanying illustrations 
Let's take the various steps in their chron- 
ological order. 

After the first conception of the window, 
necessary to the local 
chamber of find the source 
of supply tor the shells we wanted and for 


a phone call was 


commerce to 


the photographs of row atter row of shells 
We were given the name of the manager, 
whom we then phoned—to find that he was 
out of town. The assistant manager was 
only out to lunch, and so another call 
later in the day finally reached him. He 
referred us to the factory superintendent, 
and the latter proved very cooperative- 
but ... we would first have to get permis 
sion from the United States Army. 

This approval was the next step and was 
eventually obtained. Then came the ar 
rangement with the photographer for the 
picture, not forgetting the detail of get 
ting a factory for the photographer 
and permission from the army to use the 
resultant photograph. 

Then the negative must be sent to another 
city for blowing up into the exact speci- 
fications required. This completed, we un- 
crated the blowup and settled down for the 
balance of the setting to arrive. An order 
had gone out, by a 
drawing, for the imitation steel beams and 


pass 


accompanied scale 
panels—plus color specifications, details fot 
the construction of the cut-out letters, and 
so on. Then came personal conversations 
with some of the parties handling some 01 
this work, to explain a few more details 

Inasmuch as the two 22-by-28-inch posters 
have been ordered from another source and 
have not yet arrived, we then tell the sign 
ahead and to leave the 
each panel for the 
The shell fac- 


company to go 
proper size 
posters when they come in. 
tory is phoned again and aiter the usual re 
succeed in getting two 350-pound 


space on 


tape we 
They send four men to deliver th 


[Continued on page 37] 


shells. 


—The window described in such detail in the 
article is seen at the left. The other displays 
are recent creations by Kieffer— 
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CHRISTMAS DISPLAYS THE FACIL FAB WAY 






BELL UNIT No. 912 
One 10 inch Silver Bell with heavy plush satin cord and clusters of large 
Red veined Holly leaves with Silver balls. Overall size 72 inches. 
Packed 4 to a carton—if less, 35¢ packing charge.......... $11.95 





ecient 


CONSTRUCTION BOARD SANTA CLAUS: No. 805 
Santa, 18 in. x 18 in., wearing Red suit and hat with White trim- 
mings. Black boots and belt. White mustache and beard. Holding 
gift sign. Stands on snow flittered wooden grooved base. 

Packed 12 to a carton—if less, 20¢ packing charge. . . .$3.00 


CONSTRUCTION BOARD 


CANDLE No. 808 
Gold candle, 12 in. x 21 in. Green Holly 
leaves and Red tie bow. White Flame. 
Stands on snow flittered and grooved 
wooden base. Packed 12 to a carton—if 
less, 20¢ packing charge....... $3.00 









CONSTRUCTION BOARD TREE 
No. 807 


Green Christmas tree, 16 in. x 19 in, 

trimmed with Silver tinseled stars, Red 

balls and Candy canes. Stands on wood 

snow flittered and grooved base. 

Packed 12 to a carton—if less, 20¢ packing 
$3. 










y CONSTRUCTION BOARD HOLLY LEAF 
i HOLLY LEAF CLUSTER SPRAY No. 901 WITH BOW No. 812 
Large Green Holly leaves arranged with White Pine Cones on Red branching. Large Green Holly leaf with “Gifts’’ Silver tinseled there- 
Overall size 48 inches. on. Red Tie Bow. 15 in. x 23 in. Packed 12 to a carton— 
Packed 6 to a carton—if less, 25¢ packing charge. ........... Each $3.95 if less, 20¢ packing charge........ ...£ach $2.50 


This is an excerpt from our New Christmas Catalogue. See Your Local Display Supplier. When in New York visit our Show Room. 


FACIL FABRICS COMPANY, III WEST 24TH ST., NEW YORK II, N. Y. 
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CHRISTMAS DISPLAYS THE FACIL FAB WAY 






HOLLY BOW BAR No. 906 
Large Green Holly leaves with Red balls grouped together with large Red bow ba 
on Red bar. Overall size 72 inches. NS 
Packed 4 to a carton—if less, 35¢ packing charge........... Each $7.50 








POINSETTIA DROP = 
No. 911 = 
Large Red Poinsettia with Silver ff 
{ balls on drop of large White Holly 
leaves. Overall size 72 inches. : 
Packed 4 to a carton—if less, 35c 


packing charge. .. .fach $8.95 POINSETTIA ON BAR No. 904 

One large Red Poinsettia with Silver balls surrounded 
with large White Holly leaves arranged on Red bar. 
Overall size 48 inches. Packed 6 to a carton — if less, 
30c packing charge.................. Each $6.50 


803 Large 





803 Medium 








REGULAR BOWS No. 804 
Available in Red, Green, Red and White Candy stripe and 


Green and White Candy stripe. 

No. 804—Smoll—14 in. x 14 in....... 2.2. $1.25 
(Packed 24 or 15¢ pkg. chg.) 

No. 804—Lorge—18 in. x 18 in........... $1.75 


(Packed 12 or 20c pkg. chg.) 





TIE BOWS No. 803 
Available in Red, Green, Red and White Candy stripe and 





Green and White Condy stripe. 
te. 809-31 fan 7% i... ones. $ .25 BOW BELL UNIT No. 913 
(Packed 48 or 10c pkg. chg.) Cluster of two 5 inch bells with White 
CHRISTMAS DISPLAY DRUMS No. 803—Medium—5 in. x 13 in.......... $ .60 Holly leaves and Red balls arranged on 
White center with flocked cord stripes. Red ribbon borders at (Packed 36 or 10c pkg. chg.) large Red Bow. Overal: size 30 in. 
top and bottom and tinseled White stars. Sturdy construction No. 803—Large—6 in. x 14 in............ $1.00 Packed 4 to a carton—if less, 30¢ packing 
for displaying merchandise. (Packed 24 or 15¢ pkg. chg.) NE aacsisdes et iece’ Each $5.50 


No. 816-10 in. diom. x 12 in. high. ...... Each $3.50 
No. 817-15 in. diam. x 18 in. high....... Each 4.95 


This is an excerpt from our New Christmas Catalogue. See Your Local Display Supplier. When in New York visit our Show Room. 


FACIL FABRICS COMPANY, II! WEST 24TH ST., NEW YORK II, N. Y. 
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CHRISTMAS DISPLAYS THE FACIL FAB WAY 













Three large White snowflake clusttrs with Red ball centers on background of 
Red snowflakes on White bar. Overall sige 72 inches. 
Packed 4 to a carton—if less, 35¢ packing charge............. Each $6.95 








SNOWFLAKE No. 815 


Large cluster of snowflakes with glass ball center. 15 in. x 15 in. Packed 
24 to a carton—if less, 30¢ packing charge................ Each $1.25 


PINECONE CLUSTER 
ON BAR No. 902 
Large Green Holly leaves and 
White Pine Cones on White 
bar and: large White Holly 
leaves and Red Pine Cones 
on Red Bar. Overall size 60 
inches. Packed 6 to a carton 
—if less, 35¢ packing charge. 
Each $5.95 


PINECONE 
HOLLY DROP No. 905 


Large cluster of White Holly 
leaves with Red Pine Cones on 
drop of White Holly leaves with 
Red Pine Cones on Red bar. 
Also cluster of Green Holly 
leaves with White Pine Cones 
and drop of Green Holly leaves 
and White Pine Cones on White 
bar. Overall size 48 inches. 
Packed 6 to a carton — if less, 
25¢ packing charge. 

Each $6.25 









CONSTRUCTION BOARD CANDY CANE Nos. 801-802 

Available in Red and White Candy stripe. Also comes trimmed with Green 

Holly leaves and Red Tie Bow. Use No. 802 when ordering trimmed cane. 

No. 801—Small—15 in. long (Packed 36 or 10c packing chg.)....$.50 

No. 801—Medium—724 in. long (Packed 24 or 10c packing chg.)..1.00 

No. 801—Large—36 in. long (Packed 12 or 15c packing chg.)....1.50 

No. 802—Small—15 in. long (Packed 24 or 15¢ packing chg.)....1.00 

No. 802—Medium—24 in. long (Packed 12 or 20c packing chg.). .2.00 CONSTRUCTION BOARD 
No. 802-Large—36 in. long (Packed 6 or 25¢ packing chg.).....3.00 SCOTTIE No. 809 
Black Scottie, 13 in. x 16 in. Red tie 
bow collar. Holding gift sign. Stands on 
snow flittered and grooved wooden 
base. Packed 12 to a carton —if less, 
20c packing charge......... $3.00 












CONSTRUCTION BOARD SNOW MAN No. 806 
White body, 13 in. x 20 in., with Black eyes, nose, mouth and hat. 
Wearing Red gloves and holding gift sign. Stands on snow flittered 
wooden grooved base. 

Packed 12 to a carton—if less, 20¢ packing charge.......... $3.00 








i — 


a 
[ / | Se J Be - 
= YW CE DIE-CUT CONSTRUCTION BOARD 
) NN] INS LETTERING No. 8il 
/ A \. f GIFTS FOR HIM. GIFTS FOR HER. Available in Red, White 
\" / and Green. 48 in. long. Packed 12 sets to a carton—if less, 
Lf 20c packing charge. . Per set $2.50 or Per word $1.00 


This is an excerpt from our New Christmas Catalogue. See Your Local Display Supplier. When in New York visit our Show Room. 


FACIL FABRICS COMPANY, II! WEST 24TH ST., NEW YORK II, N. Y. 
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ee By FRANK G. BINGHAM 








“Organized to do a better display job for 
\merican Retailers.” This caption caught 
my eye in last month's DISPLAY WORLD 
and above it was pictured the members of 
the National Association of Display Indus- 
tries These men have joined together in a 
fine program that will no doubt do tremen- 
dous good now and in the postwar future. 
It is by far the brightest light in the dis- 
play era of this war. 

Of the many plans of this group, perhaps 
the display profession is more interested in 
how this association will affect the annual 
convention. Now this function up until last 
spring was strictly an International Asso 
ciation of Display affair, with good and bad 
results. Everyone knows that down through 
the years some conventions made a_ profit 
and others hit the red side of the ledger. A 
few others more closely acquainted with the 
state of things haven't forgotten some un 


savory happenings in the past. 


The manutacturers for years have been 
good sports, individually and_ collectively 
and still are; but collectively they represent 
the brains of a great and growing industry 
with a great stake in postwar events. Surely, 
it is a wise move for these men to. get 
strongly organized, so that they can and 
will do a better display job for American 
retailers Taking over the convention’s 
functions shows that they are strong and 
willing to shoulder more than their own 


business responsibilities. 


This means that the I. A. D. conventions 
of the past are not to become a memory, 
but rather an experience for improvement 
and betterment for the display profession 
and the industry. The conventions of the 
future will undoubtedly be controlled by the 
manufacturers themselves in full accord 
with the I. A. D. Is this wrong? Surely, 
the answer must be “No.” They are offer- 
ing to help us. We actually have failed them 
and really deserve no sympathy whatever 
In fact, as I see it, the I. A. D. will bene 
fit greatly from this, now and in the years 
ahead. The National Association of Dis 
play Industries is a non-profit group. It is 
their plan, as I understand it, to give full 
support to the I. A. D. in all its functions 
that will benefit and promote the future ot 
display. Unconfirmed reports have it that 
any profits from future conventions after 
all bills are paid will be divided equally by 
them with the IL. A. D. for use in promoting 
display. The actual promotion ot the 
conventions will be done by the manufactur- 
ers on a strictly business-like basis because 
they are all good business men. This spells 
more security, less friction, more results for 
both sides. The I. A. D. history, as much 
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Think this ever 


as we hate to admit it, isn’t one of good 
business. 

Why? The answer is simple. No I. A. D. 
president or any other elective office holder 
has the time to devote to this work. Many 
presidents of the I. A. D. have devoted long 
hours of work, in addition to their own 
hard jobs, to keep the I. A. D. light burning. 
It is really a burden enough, without pro 
moting a convention, to serve well in an 
I. A. D. office, and give justice to your own 
job. To the men who have done this we 
give our highest praise, but by the same 
token we give similar praise to the manu 
facturers for solving one of the worst 
I. A. D. headaches. 

Now that harmony and full accord has 
been reached by the manutacturers of the 
display industries I think harmony and full 
accord should be reached by the I. A. D. 
before Christmas. The I. A. D. officers and 
directors should get together and create a 
plan of harmony and endorse the fine pur- 
poses of the National Association of Dis- 
play Industries, so that we can all enter 
another bitter year of war at least with 
our heads and our hearts together as good 
\mericans. 


Rock a- bye Baby ms a 
weres one in a I 7 \ 
But no grabbing ©* 


Cart O° Keefe 


é , 
PRODUCTION ROOM 
L.C.OKeefe...in charge 
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The New York “directors’ meeting” weak- 
ened the whole I. A. D. line, leaving holes 
big enough for smashing runs of discord 
and disunity. Proposals for new presidents, 
new directors, “get rid ot that fellow” and 
“get rid of this fellow” have been the bulk 
of my mail lately. Salesmen are carrying 
around many stories about what happened- 
some true, some untrue and a large percent- 
age are not fit to print. It is a bad and 
unnecessary situation for which I am blam- 
ing no one. Nevertheless, it is here, and 
should be acted on, not ignored. 


\s a change of pace, let’s go to Washing- 
ton, D. C., the busiest place in the nation, 
and see what Arthur Gray, display director 
oft Lansburgh’s, is doing to pass the time 
away on a Thursday night. His typewriter 
hasn't been discovered by the government, 
so under his touch system it reveals: “The 
store is open tonight and everything is quiet 
and peacetul. My gang of gals have gone 
for the day and the customers are helping 
themselves to everything that 1s not stapled 
down. One small fixture boy is pacing up 
and down hoping for a window call, so that 
he can see Mabel in the notions department 
for one last time before closing. Thursday 
night is the only time the phone doesn't 
jump off the hook. It gives me a chance 
to look at the well-worn ledger and face 
the rising costs. A night to look over the 
‘on order’ side and say a little prayer ot 
hope for early deliveries. 

“We have eight girls and six men = in 
display and two girls and one man in the 
sign department—not bad with the competi 
tion the government offers in D. C., to say 
nothing of the armed forces which so fat 


have helped themselves to eleven, namely : 

Harold Tew, army photographer in Eng 

land; Walton Green, lieutenant, U. S. Army: 
[Continued on page 42] 


—The piratical looking gentleman behind the perambulator (and the mustache) is none other 

than Carl O'Keefe, vice-president in charge of sales for the L. A. Darling Company, Bronson, 

Mich., and in charge of that firm's New York City office. The occasion was a "birth day’ 
party given by display friends in honor of Carl's first-born— 
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PATRIOTIC SANTA 


(In Color as Shown on Cover) 
No. 300 — Size 36" x 48" on 
48"" x 60" Xmas Green Mounting 


$&.00 


POINSETTIA 


No. 301—Siz 


oa 









'REINDEERS 


No. 305—Size 36" x on x 60' 
EACH Mo neil ng. be Colors. 


$f .50 


EACH 











A FEW OF OUR 
MANY PANELS 











tree. Ree ee ie er rdaeaas 
ARTS&NOVELTIES ASSOCIATES, INC."2520% SuaEw am 


WE HAVE A NATIONAL DISTRIBUTION — IF YOUR LOCAL DEALER CANNOT SUPPLY YOU ORDER DIRECT 
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“Working To Beat The Devil” 
Via The Display Window 


By HOMER H. SEAY 
The Wartburg Press, Columbus, Ohio 


A noted evangelist is quoted as saying 
that he was “working to beat hell.” 

I suppose a displayman laboring for a 
religious publishing house is in the same 
category; at least that is my position. 

And, frankly, I get a great deal of satis- 
faction from it. It is something of an in- 
novation for a displayman who formerly 
spent years in the presentation of general 
merchandise to promote the sale of religious 
merchandise through the show window. 

My firm has four 20-foot windows, three 
of which are devoted to books, supplies, 
etc. The remaining window features insti- 
tutional or moral-teaching displays. 

Into this fourth window go exhibits de- 
picting different phases of church work, such 
as missions, Christian education, “Go-To- 
Church,” Sunday school, vacation Bible 
school, church papers, young peoples’ so- 
cieties, rally day, prayer, and music. Then 
there are displays for Easter, Washington’s 
and Lincoln’s birthdays, Flag day, Fourth of 
July, Labor day, Thanksgiving and Christ- 
mas, as well as patriotic and government 
promotional displays. 

Each display carries a number of posters 
with Bible and “Famous People” quota- 
tions. Then, too, the world’s news stories 
carry many a suggestion for a_moral- 
teaching display, such as Bataan’s epic: 
“There are no atheists in foxholes!” Others 
of the same type were Eddie Rickenbacker’s 
famous prayer-meetings on his life-raft in 
the Pacific; Pearl Harbor’s “Praise the Lord 
and pass the ammunition,’ and_ similar 
items. 

The actual construction of the displays is 
exemplified by the four shown here. Some 
windows require a central panel such as 
seen in the top illustration, and of course 
every effort is made to handle such portray- 
als in the best of good taste and with the 
utmost fidelity. Where a central religious 
theme is used, the merchandise displayed 
naturally is subordinated and given a posi- 
tion at each side. 

One has only to notice the public stop to 
look at these windows and read the posters 
to realize that in these troubled times peo 
ple in all walks of life are turning thei! 
thoughts to things religious. A demonstra 
tion of this is the fact that the sale of the 
world’s “best seller,” the Bible, will exceed 
all records in 1943; in fact, the demand 
greatly exceeds the output. 

It's truly a great pleasure for a display- 
man to have a part in preaching “show wit 
dow sermons.” 


—Homer Seay says he literally "works to beat 
hell" with his window displays of religious mer- 
chandise and publications. One of the firm's 
four windows is set aside for institutional or 
moral-teaching displays— 
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YOU 


WOULDN'T BELIEVE THIS 
COULD BE DONE 


The Display Industries Are Proud of 
This Wartime Accomplishment 


Everyone interested in display can be proud of the production accomplis] 

ments of American Display manufacturers since Pearl Harbor To the 
astonishment of the industry itself, it has successtully trained its craftsmen, 
normally artists and hand workers, in mass war production methods. Its 
contribution m display products to promote the war educational program 
alone, has further been of vast assistance in bringing about the cooperation 


on the home front 


We are proud to list some of our many war products: Forms for Selt 
Sealing Fuel Tanks, Ammunition, Torpedo Parts, Gun Parts, Tank Parts, 
Radar Parts, Aircraft Bearings, Bushings, and Equipment, Aircraft Pro- 
duction Jigs, Army and Navy Training Devices, Photographic Equipment, 
Model Planes, Metal Splints, Hospital Equipment, Plastic Inner Soles, 
Wrapping Paper for War Materials. Patriotic Displays, War Bond, Red 


Cross, and many other Promotional Displays 


x .«~ * 


Members of the 
NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


Adler-Jones Company . American Fixture & Mfg. Co Bliss Display Cory 

Bulkley, Dunton & Co L. J. Charrot Co Crystal Fixture Co L. A. Darling 

Company . Dazian’s, In Decorative Plant Co Display Equipment Cory 
Harve Ferrill & Co Gardner Displays Co. . Garrison Wagner Co 

Earl W. Gasthoff Co Greggory, Inc The Greneker Corp Victor Haida 
B. A. Jacobs Co A. Lutz Maharam Fabric Corp Mechanical Man, In 
Mileo Mannequins Old King Cole, Ine Reflector Hardware Cory 

Schack’s, Inc. . Scheuer Art Metal Mfg. Co Sherman Paper Products Cory 

Nat Siegel Fixture Co Silvestri Art Mfg. Co Standard Fixture Co., Im 

Staples-Smith Co W. L. Stensgaard & Associates Jas. B. Williams, Inc 


Display World, Associate Member 


PROGRESSIVE 


NATIONAL ASSOCIATION - OF DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 
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By De SAULT REN A RT 











Here the store post is converted into 
a combined Christmas tree-selling 
unit. The circular shelves surround 
the post so that displays are seen 
from all sides. The part of the post 
representing the tree is done in green; 
the shelves are painted either silver 

or red— —This castle is built around 
a post, with a platform 
and large arched doorway 
in which to show toys, dolls, 
and similar merchandise. 
This decoration lends itself 
to spectacular lighting ef- 
fects through concealed il- 
lumination for the colored 
windows. Added _ interest 
can be obtained by mak- 
ing each castle slightly dif- 

ferent in detail— 
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—tLarge toys, such as wheel toys and juvenile furniture, can best be ” very 
shown on a step platform as pictured. To add the necessary Christmas (prone only Ter towed! * hi, 
allure, surmount the merchandiser with a top in the form of an animal | 
cage. The cage is made of light lumber, with dowel rods for bars. es, ==. 
Paint it in gold. The animals are cut from wallboard and painted in iA [ 
natural colors. Additional color is gained by using a valance with De == 
stylized Christmas trees on the face of the bottom step— Ba [ " 
= a | 
> ; a 
T — } ey ee Ss 











—tThis self-selection toy booth has a series of shelves 
so that customers can pass around the unit and 
make their selections at their leisure—and without 
yf taking up the time of a salesperson. The toy town at 
the top of the unit is best when cut out in three sec- 
po ae See tions, placing one before the other; perspective is the 
result, and a chance is given to conceal lights behind 
each plane to illuminate the cut-out windows— 
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NO PRIORITIES... 


Make Your Displays Sparkle 


Our display specialties will solve your decorative WITH 


cohiny the Diawaed Dect and Bake oor EIR ARACINEED PLIST 
colors as they reflect the color they cover and 
CRYSTAL BEADS 
GLASS TINSELS 


add sparkling beauty to same. 

Glass Tinsels can be supplied in the following 
colors: SILVER, GOLD, RED, BLUE, GREEN and 
BLACK. 


BALLOU CO 


NEW YORK 13, N. Y. 


OCTOBER, 1943 








There are unlimited possibilities in creating un- 
usual effects to stop passing traffic and the cost 
is reasonable. And for Christmas and holiday 
displays they are essential in creating a festive 
atmosphere. 


WRITE FOR SAMPLES 


EDWARD C 


6 VARICK STREET 
































SUGGESTION 
.. from Dennison’s to you 


Your displays, too, can sparkle with bril- 
liance! color! action! Simply by use of face, it makes a permanent and very 
today's most modern and effective dis- 
play material — eye-catching Flexglass! 


When cemented to any hard, smooth sur- 


and types — Mirror, Opaque, Dewdrop 


for your next display! 
P rarptiwa ar rr —- 7 4 ; ; ; 
attractive background for any type of Flexglassand Flexwoed (genuine weed yetit bends 


merchandise. around a pencil) are manufactured and marketed 


, : , ; | ’ ; oe jointly by The Mengel Company, Louisville, 
Dennison’s cheerful display makes a Wherever used. on walls. show cases, Ky 


J Sisk ' - .. and by United States Plywood Corporation 
pillars, inside or out, Flexglass is 


striking accent with red glassware and 
waterproof, weatherproof. It requires no - { 


maintenance. B ayy “TI Bi ras — 
Send for FREE Color Card and name of oe LENG 


vour nearest distributor todav. Choose 


white-background china on mirrored 
Flexelass, 


Real glass. fabrie-backed. Flexglass mi- 


aculously bends concavely or conve xly. The Glass That Bends 





In free-standing units it can be re adily 
shifted from one dis splav to the next. 


from the many beautiful Flexglass colors 


UNITED STATES PLYWOOD CORP. - 


Flexglass Division * 103 Park Avenue, New York 17, N.Y. 
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Point-of-Sale Gallery... 


OF NATIONAL DISPLAYS =D 


Rea 
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WNING. 


—_ "> 


. ; SELF RUM 


FOR WELL GROOMED ,, 


WILDROOG 


FORTIFY WAR DIETS: 
let 
LENA MINS 


», Vitamins 





—With critical materials un- 
available for the duration, 
Einson - Freeman _J.ithograph 
Company, Long Island City, 
turned to fibreboard toys 
for the pleasure of countless 
children—fire engines, tanks, 
jeeps, ambulances, soldiers, 
and so on. The display 
pieces evolved for the retail 
showing of the toys are illus- 
trated here, vividly done in 
a number of colors and us- 
ing everything but actual 
motion to catch the eye of 
child or parent— 


— The new United Drug 
“Plenamins' display directs 
its appeal to "Fortify War 
Diets’ to the entire family. 
With rationing and some 
food shortage, vitamins are 
now more necessary than 
ever before, it is explained. 
Roland Baum, art director 
of United Drug, designed 
the striking display, and it 
was lithographed in full nat- 
ural color by Einson-Free- 
man Company— 


— Einson - Freeman also did 
the ''Wildroot''’ display, 
which was chosen after a 
careful study of some twenty 
different ideas because of 
three qualities: (1) It has 
strong photographic realism; 
the picture is a "'stopper’ 
and is enlarged so that it 
hits hard, even at a dis- 
tance. (2) It involves an 
unusual layout plan for car- 
rying copy; the big, loose 
ribbon swung around the 
framed picture seemed an 
excellent way to put over 
the name and product story. 
(3) The lithographic work is 
completely natural and takes 
advantage of the most mod- 
ern photographic eight-color 
technique— 
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Top Prize In Contest 
Won By Taylor 

\ $100 War Bond has ben awarded to B. 
L. Taylor, George Wyman & Co., as the 
sweepstakes prize in the annual Window 
Show of South Bend, Ind. Taylor’s display 
tied with that of Donald Basset, Max Adler 
Company, in the opinion of the judges, and 
a flip of a coin decided the result. Prizes 
won in other classifications were as_ fol- 
lows: general merchandise, Frank G. Bing- 
ham, Robertson Brothers, first; Dale Free- 
man, Sears, Roebuck & Co., second; Donald 
Kuemmerle, The Star Store, third. Apparel 
and shoe shops, Walter Masterson, The 
Frances Shop, first; Adair Millinery, sec- 
ond; Walker Shoe Store, third. Men's and 
boys’ clothing, Lew Simper, Gilbert's, first: 
Leo Ball, Rose & Katz, second. 

Several thousand people turned out for 
the affair in spite of threatening weather 





Stevenson Given Command 


Of Naval Vessel 


A letter from Lieut. I. K. “Ike” Steven- 
son, well known as a display tactor during 
peacetime, reveals the fact that he has been 
placed in command of a naval vessel. Ex- 
cerpts from his letter will be of interest to 
his many friends: “I now have my own ship, 
and this service is really exciting. Never a 
dull moment, but we surely have the Japs 
on the run now as you have probably no- 
ticed. .. . This is more like it: I can really 
tell you some stories now.” 

Lieut. Stevenson can be addressed as fol 
lows: Lieut. I. K. Stevenson, U. S. N. R., 
Commanding Officer, U. S. S., L. S. T. 459, 


care of Fleet P. O., San Francisco 


Goldberg Wins 
Chicago Tourney 

Another golf tournament for members ot 
the Chicago Display Club was held at Roll- 
ing Greens Country Club on September 29, 
at which time the coveted trophy was won 
by Phil Goldberg, secretary of Schack’s, 
Inc. Second place, a $25 War Bond, went 
to Les Barofsky, Morris B. Sachs Company, 
and third prize was won by John Sullivan, 
local representative of Jas. B. Williams, Inc 
The event was well attended by displaymen 
and manufacturers alike. \ banquet, at 
which twenty gifts were awarded, topped off 
the day. Ray Crisman, Sears, Roebuck & 
Co.’s South Western avenue store, was 
chairman of the program committec 


McCafferty Elected 
By Long Beach Club 


Retiring President Frank Vaughn, of the 
Long Beach, Calif... Display Club, has been 
succeeded by Ken McCafferty. Leo Ganli 
has been reelected vice-president, and Alma 
Mueller and Margaret Smaby reelected as 
secretary and treasurer, respectively. An 
excellent series of meetings is planned for 
the next six months, according to McCaff- 
erty 


Overseas Duty 
For Detwiler 

John J. Detwiler is on overseas duty with 
the U. S. Army, with the rank of corporal. 
Prior to entering the service, Detwiler was 
with the display department of William F. 
Gable & Co.. Altoona, Pa. 
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ABACOT DISPLAYS, Inc. 





18 East 16th St.- New York, N. Y. 


FLASHING! SPARKLING! BRILLIANT! 


TINSELFLEX PAPER 


THE BRIGHTEST, MOST FLEXIBLE JEWEL PAPER MADE 


s 


ROLLS---49 Inches Wide---8 Yards Long 
ILVER GOLD, RED or BLUE 


*6.50 Per Roll *7.50 Per Roll 


Tinselcrest Corrugated 


Tinselcrest Bond Corrugated featured in White, 
Red and Blue. Abundant application of tinsel 


on the ridges. 


48 Inches x 25 Feet 


$4.50 Per Roll 


Special colors available upon orders 


of 25 rolls or more 

















P.K. 32 and P.K. 
42 — Tinselcrest 
PINE TREES die- 
cut on Green 
corrugated. 


P.K.32 10''x25 ft. 
$1.00 per Roll. 


P.K.42 24''x25 ft. 
$2.50 per Roll. 





: fe i 


P.K. 10 — Tinsel- 
crest BELL & 
ICICLE die - cut 
on White corru- 
gated. 8” x 20 ft. 
$1.00 per Roll. 











SCULP-TU-ROLL BRICK 
WALL. 28" x 20 ft. 


$5.95 per Roll. 


In Plaster White — color 
it yourself. 
28" x 20 ft. 
$4.50 per. Roll. 


Real rough finish bricks 


and mortar with a sur- 





face that you can feel. 


SEND FOR CATALOGUE 





ABACOT DISPLAYS, Inc. . 18 East 16th St. - New York, N. Y. 
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Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD AND SHOW 
Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE. President. 
NATHAN. SILVERBLATT 
R. C. KASH, Editor 


WINDOW 


c 
D>ecretary 





OUR PLATFORM 

|. The Promotion of Display. 

2. More Display Cooperation by Manufacturer 
and Merchant. 

3. Advancement of the Display Service Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in 
Merchandising. 


6. Absolute 
Columns. 


Our = Editorial 


Independence of 


VOL. XLII] OCTOBER, 1943 No. 4 


“Brownout" Cooperation 


Is Badly Needed 


\ caretul reading of the nation-wide sur 


“brownout”™ situation as pub- 
this 


only a relatively few stores are cooperating 


vey ot the 


lished on page 5 of issue reveals that 


with the government's request for decreased 


display lighting. Particularly at fault are 
the smaller retailers and the chain stores, 
which in most cases have completely ig 


nored the request 

\s a result, in most cities the only stores 
complying are those which are members of 
A great deal 
is developing among. store 


a local retailers’ organization. 
of hard feeling 
managements in many cases 

Thus is made clear that voluntary curtail- 
ment of display lighting, just as was the 
case with voluntary cutting down on private 
automobile use, is not successful. It won't 
be successful until some group in cach com- 
munity makes it a point to go out after full 
cooperation, or until the government “cracks 


down” by making the request a definite com 


mand 
Displaymen who are in_ strict blackout 
areas will tell vou that even though the 


may at first 
seem hard on display and retailing in gen- 
eral, they could be a lot and prob- 
will be if the 


conditions of the “brownout”™ 
worse 
ably government has to step 
in. 

more difficult 
situation urge local displaymen to 
get together and thresh out their lighting 
problems, following up with meetings among 
organizations. By tak 


It is to prevent this much 


that we 


retailers or retailer 


ing action now for a uniform observance of 


the lighting request it may be possible to 
secure better feeling among local retailers 
and avoid the possibility of government- 


enforced lighting curtailment in) a much 


more drastic form 
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Changing Times, 
Changing Peoples 


Although the following won't affect your 
displays of next week or possibly even next 
year, you might like to bear in mind the 
fact that America’s population, its homes, 
and its climate are even now in the process 
of drastic changes. These changes will in- 
fluence your displays sooner or later, inevi 
tably. 


\s some may have guessed, our nation 1s 


losing its male majority and has_ possibly 
already passed the point where most of our 
population is made up of women. Accord- 
ing to census figures, the 2,800,000 male ma- 
jority which the thirty 
ago has been cut down at the rate of 100, 
OOO each 


country had years 


vear. 

This means, according to the Department 
ot Commerce, that some 100,000 women each 
year in the future will not have an oppor- 
that in turn means 
more will turn to a 
some kind or another. 


tunity to and 
that 


business career of 


marry 


more and women 


Other trends to bear in mind is the slow 
but sure decline in the size ot the average 
family; the fact that families tend to in- 
clude more dependent old people and fewer 
dependent children; the continued decrease 
in the agricultural population, and the in- 
creasing warmth of the nation’s climate. 


\s mentioned above, all this has little to 
do with display problems of the immediate 
future, but sooner or later these trends will 
exert a powerful influence on the presenta- 
display and 
com- 


tion of merchandise through 
undoubtedly be 


in display 


responsible for 
technique 


will 
plete changes 


Government Themes 
For November 

The Retailers’ War Campaigns Calendar 
lists the following subjects for special retail 
promotion during the month of November : 


1. “Save and Serve’—starting November 
l. The items listed for 
coal, oil, gas, electricity, water, communica- 
The reasons for 
the conservation program are as follows: 
(a) Coal must be saved simply because the 
short of 


conservation are 


tions, and transportation. 


total supply may fall dangerously 
filling the unprecedented needs. Coal is 
basic to America’s economy. It 1s vital in 


the manufacture of iron and_ steel, explo- 
sives, synthetic rubber, and dozens of other 
war items. It most railroads and 
generates more than 50 per cent of the total 


powers 


electric power used in this country. More 
than half the nation’s homes are heated 
with coal. (b) Last winter the fuel oil 


problem was largely one of transportation. 
Now, as we approach the third winter of 
are faced with an additional prob- 
petroleum products 
waste in home 


war, we 
shortages in 
themselves. Elimination of 
enables the consumer to get along 


lem of 


heating 
better on his fuel oil ration, save money on 
bills, and to prolong the life of his 
oil-burning equipment. (c) Natural and 
manufactured gas are required for war pro- 
duction, home heating, water heating, and 
cooking. During the winter months, con- 
sumption of gas is accelerated. If a gas 
shortage develops, war plants may have to 


fucl 
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shut down, houses depending on gas for 
heat may go cold, gas ranges, water heaters 
and refrigerators may become useless. (d) 
There is not only a critical shortage of the 
fuels needed to make electricity but also of 
the materials necessary to maintain electri- 
cal utility systems. Important savings can 
be made by conservation, in the fuel con- 
sumed in the manutacture of electricity, in 
other critical materials, in manpower need- 
ed to provide service, and in the transpor- 
tation necessary to furnish raw materials to 
the power industries. (e) War has greatly 
increased the demand for water. The man- 
ufacture of armament has greatly increased 
its industrial Population shifts to in- 
dustrial areas have added thousands of new 
consumers to city water systems. Curtail- 
ment in the use of water is necessary to as- 
adequate Many cities have 
water consumption by 15 per 


use. 


sure service. 
already cut 
cent and such curtailment is possible else- 
(f) The war has created the great- 
telephone communication 
There has been a 


where. 
est demand for 
that we have ever seen. 
sharp decline in materials and manpower 
needed to maintain service. Long distance 
calls were doubled in volume between 1941 
and 1943 and are constantly increasing. The 
problem is to keep the circuits open for 
essential calls and to decrease the demand 
for materials and manpower. (g) Rigid 
curtailment of travel by private automobile, 
buses and trains has been stressed by the 
government through the war period. Private 
automobile use must be cut and cars main- 
tained in condition to carry their share of 
the war traffic. Unnecessary civilian use of 
trains and buses must be reduced to assure 
efficient transportation for essential trav 
elers. 

2. Also starting November 1 is the drive 
to recruit more Waces, badly needed by the 
army. To promote the campaign, the army 
is permitting each state to recruit its own 
state company of Waes. It will be kept 
together through basic training, will wear 
a distinguishing state insignia on uniforms 
and will be presented with a state flag. Each 
state will be expected to recruit as many 
Waces as the number of its men who have 
been Posters are available 
from local army recruiting stations. 


war casualties. 


3. Starting November 15 is the “Food 
Fights tor Freedom” campaign. The cur 
rent demand tor America’s food tar exceeds 
the supply. This demand will increase with 
every victory, rather than diminishing, mak 
ing our food supply situation more acute in 
the months ahead. But there will be enough 
food to provide adequate diets here at home 
i American understands the situa 
produce 


if every 
tion and acts to 
more, and more fairly share our 
ply. The points to emphasize are: (a) Pro 
duce more food of the right kind; (b) con 
serve food; (c) preserve fresh and perish 
able food: (d) eat the right foods for health 
(e) adjust the diet to available food by sub 
stituting plentiful for scarce foods; (f) play 
fair in buying food; (g) help keep food 
costs down by paying no more than lega 
(h) participate in community food 
projects; (i) place the war first and expect 
to adjust to wartime and postwar conditions 


conserve 
fc rod sup 


more, 


prices; 


4. And continuing, as always, the driv 
on more sales of War Bonds and Stamps. 
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or Display Changes Announced | 

rs By United Drug Company | 

d) George G. Fero, display manager for the 

he United Drug Company, on October 1 was 

ol promoted to the position of director-general 

P1- of display and store design, operating pri- 

an marily under the merchandising office of the 

i- firm. His responsibilities will encompass 

mn relations with the display and store design 

d- needs of Rexall tranchise holders and 

‘c- United’s retail departments, Liggett and 

to Owl. 

ly Howard L. Griffith, former display super- 

n- visor for Liggett in the Pittsburgh area, 

ec succeeds Fero as display manager for United 

n- Drug. Griffith is well known in the field 

Py 4% retail display; for several years he was 

i1- on the faculty of Duquesne university as a 

= teacher of retail store display. 

ve aoe 

vad Goldberg Promoted iz t’ ; k Ti O t 
a At Lane Bryant © S a e ime U 


Sidney Goldberg, basement manager of 


mn ’ . . ‘s * * 
. Lane Bryant's New York City store, has ] 
a been named assistant to the general man- O in ic Ory e 


ager. Goldberg formerly was in charge of 


4] display for Lane Bryant and previous to Vi : | : S that’s all 
“a that had held similar positions with Weis- ictory Is a lot closer t lese days than it Was a year ago, ane thats a 
fal & Golders Seattic. ont Mine's Cin the more reason to get behind the war drive with still more energy and 
or : ta ys ’ ~ . ° . . - 
d cinnati determination. We're getting ready to throw our Sunday punch—but 
id that takes more and more fighting equipment, and that means a heap 
* New Display Material more War Bonds the public must buy to pay for tanks and planes and 
io ls Introduced guns and the ships that we need to win. So... why not form the habit 
te Southern Display Center, 120 South Pop of devoting a part of each display to the War Bond message, in addition 
n- lar street, Charlotte, N. C., announces a to your regular war-effort displays? This little added effort will help 
of new display material known as “Metl-Flex end the war just that much sooner. 
of a perforated, flexible metallic plastic rib 
re hon in rolls 7 inches wide and 50 feet And speaking of habits . . . have you formed the “Siegel 
v pie : he — J now haagaee? al habit” of relying on this firm for outstanding display equip- 
ioe Set, Tee WE, ee ee. ee | ment. Displaymen from many of the top stores in the country 
tional colors are to be added later. Samples ; : = : ah ‘ 
ve have been regular Siegel customers for years. They know 
will be sent on request to the address given Ss . _ , : ‘ 
he ree that Siegel can be depended on for the finest display equip- 
1) ment obtainable in the way of fixtures, plastic and wood 
wn Another Displayman novelties, mannequins, and new creations of all kinds. 
p Joins The Navy Prompt shipment, on most items, is still the rule. Write us 
‘i Formerly a member of the display depart- about your requirements, or visit our showrooms——just off 
is : ; 7 ; 


i ment of A. E. Troutman Company, Greens- Fifth Avenue. 
burg, Pa.. Clark Raymond Hancock, Jr., is 
now in the navy and is stationed at Oak- | 


| Bes | NAT SIEGEL 


: COMING UP! 39 W. 37th Street ee Vaok Me ¥: 


National Apple Week—October 24-31. 


1) 


























: j Better Parenthood Week — October 
k 25-31. 

- Navy Day—October 27. 

| Girl Scout Week—October 31-Novem- 


a ber 6. WOOD FLAKES _|_ | When planning your Fall and Christmas 


American Art Week—November 1-7 


: Election Day—November 2. , KUBES—CHIPS— WHITE SAND Decorations, Use Natural Greens ; 


Ve 

Father-and-Son Week — November } eee cara ...$5.00 case 
P 7-14. WHITE STONES— CORK Magnolia Foliage .......... 5.00 case 

American Education Week — Novem- All Color Prompt Shipments Long Needle Pines—Boughs...... 3.50 doz. 
n ber 7-13 Laurel Roping .. aaa 20c per yd. 
h "aaa ik dine deiieaieaas of Latest Fall and Xmas Numbers Southern Grey Moss......... .$2.00—10 Ibs. 
h the U - icine Pate” seat Used by leading stores—no priorities needed Your orders will have our personal attention 
b rae P Send for Catalogue and Free Samples and prompt shipment. 


10. (Organized in 1775.) 


af Armistice Day—November 11. Wire or write 
a Red Cross Week—November 11-30. RATIONAL SAWDUST CO., Ine. Caldwell The Woodsman Co. 


; Book Week—November 14-20. 65 N. Sixth St. Brooklyn, N. Y. EVERGREEN, ALABAMA 
Thanksgiving Day—November 25. 


National Bill of Rights Week—De- 
cember 8-15. 


v « « « When Writing Advertisers Please Mention DISPLAY WORLD » » « 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 
NEW YORK, N. Y. 
PLAZA 33-5968 


Complete 
photographic files 


Reprints 
always available 


at moderate prices 


Window 


and Interior Display 
Service for Department 
Stores and Specialty 


Shops — mailed weekly 


YULE LOG 


30 TESTED CHRISTMAS 
DISPLAYS 


Windows and Interiors 


All 8x10 prints—with de- 


scriptive captions 


Special photographic files 
for special Christmas prob- 


lems 


Complete 
information 


sent on request 














DISPLAY WORLD 


LIGHTING CURTAILMENT 
NOT SUCCESSFUL 
[Continued from page 5] 
Several of the larger stores turn out their 


window lights at 9 p. m. In view of these 


close restrictions prevailing in Seattle, 
there has been very little additional cur- 
tailment in connection with the latest Fed- 


eral program. 

“In regard to interior display, there has 
been but limited curtailment inasmuch 
as there has been an ample supply of elec- 
tricity in this area.” 

ST. LOUIS, reported by Syl Rieser, Stix, 
saer & Fuller: “By an agreement of the 
retailers’ association, we now turn off win- 
dow lights at 10 p. m. rather than at 11 
or later as formerly was the case. We do 
case or other purely display 
interior of the store until 
When this light- 
about every 


very 


not turn on 
lighting in the 
10 o'clock each morning. 
ing does go on, we use only 
other light throughout the store. 

“at has observation that the 
stores in St. Louis seem to be living up to 
this agreement quite well. As far as | 
know, there has been no violation and there 


in cases 


been my 


is no formal policing for the program.” 
JACKSONVILLE, FLA., reported by D. 

“Since we are in the 

subject to strict army 


Kk. Springer, Levy's: 


coastal zone already 
blackout 


held of any 


regulations, we haven't been noti- 
changes or turther curtailment 
We expected some information 
local utilities or the Cham 
Better 
\s you know, here in this zone we are not 


of lighting. 


either from our 


ber of Commerce Business Bureau. 


permitted any lights in any window at night. 


The merchants of Jacksonville are prac- 
tically 100 per cent cooperative in this  re- 
spect. The only violations noted recently 


are the theatre marquees and a few chain 


drug stores. As far as I can learn, and | 
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talked with the light department and _ the 
Chamber of Commerce, these new restric- 
tions haven’t been put into effect here.” 
BALTIMORE, reported by Charles E. 
Lenhart, Hochschild, Kohn & Co.: “As Bal- 
timore is an inland city, the reduction in 
the intensity of window lighting has not 
been too noticeable. However, a number 
of stores have reduced interior lighting 
largely because of the government's recent 
request and partly because of their inabil- 
ity to secure proper light bulbs. Offhand, 
I would say there is no drastic change in 
the lighting. Of course it is necessary to 
furnish sufficient lighting to examine mer- 
chandise and to prevent accidents, and few 
have an abundance of lighting to 
start with. Any change in the present light- 
inconvenience 


stores 


ing conditions would greatly 
the sale of merchandise.” 
PHILADELPHIA: On September 15 the 
Philadelphia Merchants’ Association inaug- 
urated a program for the general curtail- 
ment of store lighting. Lights in all show 
windows fronting on the sidewalk were t 
during the day; windows 
were to be turned off at 


be extinguished 
lighted at night 
9 p.m. The program also provided for the 
elimination of much showcase lighting. The 
extent of the observance of the plan was not 
available at press time. 

ROCHESTER, N. Y.: The utility 
company passed along to retailers the War 
Production Board’s request, but compliance 
with the program is reported as “spotty.” 

CINCINNATI: 
gram is more or less limited to those stores 
which are members of the Retail Merchants 
stores 


local 


Cooperation in the pro 


\ssociation, this including the “big” 
of the The chief violators are the 
smaller stores and the chain stores. Three 
of the principal retail establishments report 
“We have cut our use of illumi 


city. 


as follows: 


{Inter weven 


4 & / 
The S awn of the Neu Srecdon 


=~. 


Sing 


S eslttiy Fides 





SS \\\ VA 


it 


Ygain * 


—''Destiny Rides Again!" is the title of this display for Interwoven in ‘presenting the Dawn 


of the New Freedom.” 


Created by W. L. Stensgaard & Associates, Inc., Chicago, the display 


has been photographed in full color and will appear as the basis for full-page advertisements 


in November in Life and the Saturday Evening Post. 
Book of Revelations: "And there were four Beasts... 
The background panel is a deep rich green. The 


ings were created by Carl Hallsthammar. 


The display interprets a portion of the 
The base of the unit it oak; the carv- 


display is shown here in a window at Kennedy's, Boston, for which firm Edward LaViolette is 


display manager. 


A series of the units will be used during the next few months in leading 


stores throughout the country— 
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nation by about 50 per cent. Our window 
lights are turned on at 9:45 a. m. and off 
at 8 p. m. On Monday, when the stores 
are open at night, the window lights go on 
at 12:30 p. m. and are turned off when the 
store closes at 9. All unnecessary lighting 
within the store has been eliminated.” 

“We have cut the lighting in our ‘big’ 
windows on the street to 450 watts each, 
this amount being increased at sundown to 
1.050 watts. We estimate that our general 
curtailment of lighting amounts to 50 per 
‘ent of our street windows and 30 per cent 
ior those in the arcade. Interior lighting 
has been cut wherever possible.” 

“We are leaning over backward to comply 
to the fullest extent. Our street display 
vindows are now lighted for only two hours 
each day, except for the arcade windows 
which remain on during the entire day, 
trom 9:45 a. m. during the week and trom 
noon on Sundays. We have reduced our 
total display wattage tremendously.” 

BIRMINGHAM, reported by Joseph Apol- 
insky, Loveman, Joseph & Loeb: “It is en- 
tirely voluntary here in Birmingham, but 
the power companies have asked that we 
turn our lights off completely during the 
day and only burn them at dusk for a 
couple of hours. There are many stores— 
in fact, 99 per cent, I should say—which 
have done nothing at all about this. We 
have been keeping our windows dark until 
about 5 p. m. and then we turn on only a 
very small percentage of what we formerly 
used. 

“As far as interiors are concerned, I can 
not see where anything has been done re 
garding them. There is not a doubt but 
that the windows will not attract without 
light as they formerly did, and the reaction 
of the shopper will be, to a great extent, 
passing them up. I hate to say this, but 
those who do shop the windows under cur- 
rent lighting conditions have almost to rub 
their noses on the glass. 

“Tl have found one thing that does help 
in the case of the brownout, and that is to 
raise the awning as soon as the sun has 
left the window, as this eliminates quite a 
it of glare.” 

ATLANTA, reported by Eugene Turner, 
Zachry’s: “The Atlanta merchants were cir- 


cularized by the Retail Merchants’ Associa- 


tion, outlining the recent request by the 
government to curtail all forms of display 
lighting as much as possible. However, this 
ippeal was made purely on a voluntary basis 
ind for some reason it just hasn’t proved 
to be very popular. As yet, the Atlanta 
restricted as 
lave many other over-crowded and over- 
apacitated zones. 


irea has not been officially 


“Also the source of electricity supply in 
sur community has very recently been great- 
ly facilitated, so the lack of more enthusiastic 
ooperation doesn’t seem to be altogether 
mproper. It is more just a case of the old 
aw of supply and demand. Of course, if 
the officials deem it necessary to make this 
request mandatory instead of voluntary, 
hen we are confident that the response will 
generally be entirely satisfactory in every 
espect. However, in the event that this 
irder is made mandatory, then we feel that 
the necessary reduction should be required 
ma percentage basis rather than a blanket 
irder to darken and treat all windows and 
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cases the same over designated time periods 
when lighting conditions are so varied. We 
feel that it should be left to the discretion 
of the individual store to effect the re- 
quired curtailment by a carefully planned 
distribution of the approved allocation to 
best meet its own requirements.” 
Albert Grover Dies 
After Long Illness 

Albert S. Grover, display manager for E. 
W. Edwards & Son, Rochester, died recently 
after an illness of several months. He had 
been with Edwards for nearly a quarter of 
a century, during which time he won many 
local and national awards for his displays. 

Grover, who was 57 years old at the time 
ot his death, was a graduate of the Roches- 
ter Athenaeum and Mechanics’ Institute. 
Before joining Edwards’ he was in charge 
of display tor the old firm ot Duffy, Powers 
& Co., and Burke, Fitzsimmons, Hone & Co. 
ot Rochester. He is survived by the widow, 
a son who itis with the army overseas, a 


daughter, and a sister 


Local Display Contest 
Won By Matzer 

In the “A” 
dow display contest held in connection with 
Symphony 


division of the annual win 


the opening of the Cincinnati 
season, first prize was awarded to Andrew 
Matzer, Rollman & Sons Company. Second 
place went to Cogswell Cromwell, H. & S 
Pogue Company, and Del Heizer, Mabley & 
Carew, placed third 

In the “B” classification Russell Kehrt, 
Jenny's, carried off top honors, followed by 
Lawton’s and Henry Harris’, in that order. 
Dazian's Chicago Men 
All In Service 

With the departure of William J. Ellison 
for the armed forces on September 29, all 
the original male members of the Chicago 
office of Dazian’s, Inc., are in the service. 
The men are: Edward H. Cadiff, navy; 
\llan Israel, Air Corps; Morton S. Bern- 
stein, Nelson L. Schupan, Irving Prinz, and 
William J. Ellison, all the last-named being 
in the army. The office is now being oper- 
ated by Sydney Goddard, trom the Boston 
office 


DISPLAY IS SO SIMPLE! 
[Continued from page 22] 

shells to the display department—and we 
have two to place them in the window 
(Don’t try asking the porters for help!) 

We have ordered the Bonds, but they, too, 
are late arriving. In the meantime, we need 
a block-and-fall for atmosphere. Local 
hardware stores refuse to lend this appa- 
ratus, but it is finally obtained from a 
after 
rusty and very greasy, and that means clean- 


garage considerable search. It is 
ing with gasoline and then repainting to 
harmonize with the color of the real shells. 

The right mannequin to give the proper 
touch to the display is then chosen, and 
carefully dressed. The missing items have 
finally been received, the display’s parts are 
installed, spotlights arranged, and the floor 
is covered with rust-colored shavings. The 
window is complete. 

Display is so simple! 
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PERFECT 


commercial and 
advertising 


LETTERING 










easier to draw, de- 
sign, or specify with 
the aid of this new 
book. 


Here are practical lettering instructions tor the 
artist and student, together with scores of samples 
of excellent lettering in many styles, all in key 
with modern advertising and display design. Many 
fine alphabets to study and copy that will save time 
and improve your work. An inspiring source of new 
treatments. An invaluable guide for all who draw 
or use lettering 


JUST PUBLISHED 
Enlarged 2nd Edition 


LETTERS AND 
LETTERING 


By Paul Carlyle and Guy Oring 
159 pages, 10% x 844, $4.00 
|S yeaa expressly 


for those concerned 
with lettering for repro 
duction, lettering in its 
Fundamental upper most artistic and finished 
and lower case torms Gives practical 
alphabets. .15 pages instructions for blocking 
Modern and old and inking in letters - 
how to get good propor 
tion and spacing—how to 
harmonize lettering with 
s the spirit and form of 
bets > pages the layout, printed page, 
Modern and old or display 
fashioned script ey 
initials 28 pages rhe authors _ direct a 
Modern and old leading New York com 
fashioned scripts mercial art studio, with 
28 pages a special reputation for 
Expressive letter good lettering In this 
book they give their 
ing 1l pages sthod i . 
Comsat Waktu abe tan methods and many per 
pecial le yle sonally executed exam 
and treatments ples of letter styles—an 
= 11 pages unequalled display of 
Type faces 12 pages useful and suggestive 
Practical instruc material for all inter 











This book 


gives you: 


fashioned alpha 
bets 14 pages 


Unusual alpha 








tions and sug- ested in the production 
gestions.. 26 pages or use of commercial art 
work. 





Send No Money---10 Days’ Examination 


We ask you only to satisfy yourself by seeing the 
book itself, sent on approval. Worth your while, 
if you want to make more money with lettering 
Send the coupon today. 
SS SSB SS SSB SSS SF SF SB SSS eee ee ee eee ee 
McGraw-Hill Book Co., 330 W. 42nd St., N. Y. 18 
Send me Carlyle and Oring’s Letters and Let 
tering for 10 days’ examination on approval In 
10 days I will send $4.00 plus few cents postage, 


or return book postpaid (Postage paid on orders 
accompanied by remittance.) 

Name 

Address 

City and State 

Position 

Company DW -10-43 
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4 ray 
a. REFLECTIONS 


This magazine is yours for the asking. 

We will be pleased to mail free copies of 
REFLECTIONS regularly to anyone in your 
organization. May we have their names 
and addresses today. 
If not you’re missing something — R. H. C. 
REFLECTIONS is a valuable bi-monthly 
magazine filled with vital up-to-the-minute 
display information and interesting data 
concerning the retail field. 





REFLECTOR-HARDWARE CORP. 


General Offices and Factory 
ss Mif 






Western Avenue at 22nd Place, Chicago 
Wew York Office: Marbridge Bidg., Broadway at 34th 









REFLECTOR-HARDWARE CO 
Western Avenue at 22nd Place, 8, Chicago. Hil 
Gentiemer 
Please odd the following name to your mailing list to receive copie t 


REFLECTIONS regularly 


Ty STATE 





RIB BONS 
TA FFEL 


Send for Free Booklet 
TAFFEL BROS., INC. 


95 Madison Ave., New York 










CLAY COATED 
SHOWCARD BOARDS 


‘Buy 


‘Direct and Save 
OUR | AD BRINGS SAMPLES A 


F. D. GOODLANDER 
BOX 233. WABASH, IND. 
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provoked many a 


—Difficult displays have 
displayman thoughts of 
probably many completed displays have _ in- 
spired store managements with ideas of blunt 
instruments and bloodshed. But this display 
is quite likely the only one to serve as in- 
for the 
fans. The display is by Reed 
assistant to Sam Blum, The Fair 
and the story behind the 
item— 


into murder, and 


spiration for a _ mystery novel 
whodunit" 
Schlademan, 
Store, Chicago, 


story is given in the accompanying 


Fair Store Display 
Inspires Current Novel 


Red had been chosen as the color for 
spring fashion praised it women 
loved it. Stores were on fire with bright 
red suits, dresses, red coats and hats, and 
scores of little red gadgets. In order to keep 
in step with the trend, Reed Schlademan, 
assistant to Sam Blum, display manager, 
The Fair Store, Chicago, set to work on 
something a little different, but still in 


with the “red” season. He hardly 


keeping 


thought, however, that his “red” window 
was to inspire a murder mystery. 

Phyllis Whitney, Chicago author and an 
associate editor on the “Book Week” sec- 
tion of the Chicago Sun, was searching for 
short story material. She wanted to write 
a murder story, and had been toying with 
the idea of laying the background in a 


department store. She arranged to be taken 
tour of The Fair Store. Under the 
Schlademan, four- 
through the display 
room, 


on a 
began a 
department. 
arms, 


euldance ot she 


hour tour 


The 


legs 


mannequin with its torsos, 


and heads, suggested a fine spot for 


and when she saw 


decided it 


a nice, genteel slaying, 
the all 


setting 


“red” window she was an 
ideal 

Upon completion of the book, “Red Is For 
Murder,” Miss Whitney submitted it to 
Schlademan approval, in order that 


the authenticity 


for his 


there should be no flaw in 
of its background. 


Phe 


“red” 


Fair has generously offered to repeat 
the window display simultaneously 
with publication of Miss Whitney's book on 
October 26 A review of the book from the 
standpoint will appear in the next 
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display 


Issue Ol 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 3, 1933 


f DISPLAY WORLD, 
cinnati, Ohio, for 


published monthly at Cir 


October 1, 1943 


State of Ohio, County of Hamilton 


Before me, a 
and county 
Silverblatt, 
to law, and 


and for the state 
appeared Nathai 
been sworn according 
that he is the secre 
tary and business manager of DISPLAY WORLD 
and that the following is, to the best of his knowl 
edge and belief, a true statement of the ownershiy 
management, etc., of the aforesaid publication for 
the date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the Act 
of March 3, 1933, embodied in section 537, Posta 


notary public in 
personally 


having duly 


aforesaid, 
who, 


deposes Says 


Laws and Regulations 

1. That the names and addresses of the pul 
lisher, editor, managing editor, and business man 
agers are Publisher, The Display Publishing 
Company, 1299 Sycamore St... Cincinnati, Ohio 


editor, R. C. Kash, 1209 
Ohio; business manager, 
Sycamore St., Cincinnati, 


Sycamore St., 
Nathan 
( Ihio. 


Cincinnat! 
Silverblatt, 120! 


Publishing 
Ohio, are 


2. That the owners of The 
Company, 1209 Sycamore St. 


Display 
» Cincinnati, 


C. Menefee, 1209 Sycamore St., Cincinnati, Ohio 
Nathan Silverblatt, 1209 Sycamore St., Cincinnati 
Ohio; Maude Menefee, 3521 Raymar Blvd., Cincit 
nati, Ohio; Stella Silverblatt, 729 S. Crescent Ave 
Cincinnati, Ohio 


3. That the known bondholders, mortgagees, ani 
ther security holders owning or holding 1 per cent 
or more of the total amount of bonds, mortgages 
or other securities are: (If there are state) 
There are no bondholders, mortgagees, or securits 
holders 


none so 


4. That the two paragraphs next above, 
the names of the owners, stockholders, and 
holders, if any, contain not only the list of 
holders and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 


wivinyg 
securit 


stock 


of the company as trustee or in any other fiduciar 
relation, the name of the person or corporation fo 
whom such trustee is acting, is given; also that 


the said two paragraphs contain such statements 
embracing affiant’s full knowledge and belief 
the circumstances and conditions under whicl 


as te 


stockholders and security holders who do not aj 
pear upon the books of the company as _ trustees 
hold stock and securities in a capacity other that 
that of a bona fide owner; and this affiant has 
reason to believe that any other person, assoc! 
tion or corporation has any interest, direct or 1 
direct, in the said stock, bonds, or other securitte 
than as so stated by him 

NATHAN SILVERBLATT, Bus. Mer 

Sworn to and subscribed before me this 28th 


of September, 1943 
GEMMA R. PANGALLO, 
Notary Public, Hamilton County, Oh: 
(My commission expires May 13, 194 
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Jergens Sponsors Contest a : ~ = ' — me 
For Syndicate Displays | 

The sum of $1,000 in War Bonds 1s being 
offered by The Andrew Jergens Company, | 


Cincinnati, for the best window displays en- 
tered by syndicate stores and featuring the 
Jergens company’s merchandise. The win- 


dows must use display plaques furnished by 
Syndicate Stores Service, and entries must 


be received by November 30. Fifty prizes 
will be awarded, ranging from $200 in War 
Bonds for first place down to twenty prizes 


of $5 each. All entries should be sent to 
Syndicate Stores Service, 201 North Wells 
street, Chicago. The judges of the contest 
will be executives of Jergens, and the com- D I S p LAYM é N O F AM c R | CA 
pany’s advertising agency. 

aiaacaaaaalae for choosing the CORONET MANNEO 
sik : XONET MANNEQUIN as 


Display's Power 





your favorite. We are deeply honored and appre- 


Jauer & Black, Chicago, recently tested clative of vour enthusiastic approval of our 
the effect of displaying all eight of the : . 
firm’s “Blue Jay” products for the first time creations. 
in a given store. Not only did “Blue Jay” 
sales jump more than 400 per cent, but | | ea ? ' il ail , 
sales over the entire foot products counter Phe care, skill and attention to de tail that we 
increased —one competitive brand 12 per have rigidly adhered to has. we feel. been amply 
cent, and another brand more than 200 pet ‘ - 
poeta rewarded. 
Hearn's Appoints Advisor 17 . . . 

n's Appoints / We take pride in the fact that more stores than 

On Display, Publicity : ; 

The appointment of Herbert S. Waters, ever before are featuring the 


sales and publicity director of the Kresge COR INET MANNEQL IN 


Department Store, Newark, has been an- 
nounced by Hearn Department Stores, Inc. | 
He will serve as advisor on all publicity, 


display, and advertising. ~ 4 
Camouflage Service 


For Robb WE CAN STILL DELIVER... 


Leonard Robb, in charge of display for 
The Diamond Department Store, Charles- 


ton. W. Va., will be inducted into the army a strictly limited quantity of CORONET MAN- | 


on October 18, serving with a camouflage a 1 TO P 5 ” ; 
unit. His position at the store is to be NEQUINS for those who wish to give their win- 
filled by his assistant, W. Surbaugh. dows a 


‘glamour treatment” for the holidays. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- THE DISPLAY EQUIPMENT CORP. 
sources for all types of display mate- 
rial and equipment from air brushes 147 WEST 37th STREET NEW TORK, Mi YY: 
to zebras (stuffed), or for general con- 
sultation on display problems. No 


charge is made for this service, of std 


course. See page 48 for further details. 
ANNOUNCING . 
| For XMAS Displays 
rena GLASS TINSEL | | METL-FLEX |) Ooi) on “HANICK” 


























pom a CRYSTAL —_ =e DIAMOND A new metallic plastic ribbon in gold, silver, 

to lend attractive decorative effects to any i ili : ’ 

color. Samples and prices furnished on request. = — —— econ gape —— wea For Fabrics, Papers, Leatherettes, 
e e ee ristmas 24s. 

Empire Tinsel & Ballotini Co. dines. lone? 2. Jewel — Artificial Flowers, 

1265 Broadway New York, N. Y. Samples on Request ibbons. Staples, etc. 








Distributed by Send for our Catalogue Today 


50 Inch Mohair Casement Cloths | | SOUTHERN DISPLAY CENTER| |HANICK’S DISPLAY CENTER 


Headquarters for Display Materials and 


FOR PERMANENT WINDOW DRAPES 120 Ss. POPLAR ST. CHARLOTTE, N. C. Accessories 
“Display Center of the South” 8TH & LOCUST STS., PHILADELPHIA, PA. 

















ALL COLORS 
PRICE FABRICS CO. || 
67 W. | 
Sa Sane NEW YORK CITY || « » Please Mention DISPLAY WORLD When Writing Advertisers » » 
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Now... 


SCATTER 


Appeal 
INTO YOUR DISPLAYS 


a : bi, 












with 






/ EATON 

es. Scatter-G 
4S. ICatter-Grass 
Oa ot site 

at 4 ty Here’s the last word in sim- 


plified display decoration! 
Eaton Scatter-grass looks just 
like real, rich-green grass— 
can be used with almost any type of mer- 
chandise and in a wide variety of arrange- 
ments. Ideal for covering odd shaped areas. 
Can be re-used many times. Fire-resistant; 
mildew-proofed. Economically priced. Ask 
your regular display jobber. 


EATON BROTHERS CORP. 


HAMBURG NEW YORK 








OUR SPECIAL REFINISHING SERVICE 


consists of a complete overhauling of the manikin, 
including repairing of all breaks and cracks; 
over-all spraying in a choice of flesh tones: new 
makeup styled to your individual requirements; 
and the crowning glory of a modern coiffure 
created in soft-textured combed horsehair. 


JJADISONIA MANIKIN REFINISHING 


795 BROADWAY e@ NEW YORK CITY 
GRamercy 5-9117 





Write for Prices and Free Copy 
of “10 Tips on Manikin Care” 








CHRISTMAS 1943 


This year our catalogue features 
quick, ready-to-install, labor-sav- 
ing, Holiday and Victory Trims. 


Have You Received Your Copy? 
MARCUS 


WINDOW DISPLAY SERVICE, INC. 
114 LINCOLN ST. BOSTON 11, MASS. 














Holders for“SELF-SELECTION” 
and XMAS DISPLAYS 


King Pins and Displayettes save time and add 


beauty to display of cards and price tickets 
King Pins $2.50 to $ 5.00 per 100 
Displayette $4.50 to $14.00 per 100 
Kit Assortments... $13.85, $21.50 and $24.50 
Mail Orders Invited for Immediate Delivery! 
Write for Illustrated Folder and Free Samples of 
NEW “HOOK-IT™ and “UP-RIGHT™ KING PINS 








Metal ‘Displays (0. of Chicago 


30 N. La Salle Strect 





Chicago, Illinois 
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Another |. A. D. Officer 
Replies To Editorial 


(Editor's note: The tollowing article is 
by C. H. Fadem, Cleveland, treasurer of the 
International Association of Display, in 
which he takes exception to an editorial in 
the August issue of DISPLAY WORLD. 
The editorial criticized a “directors’ meet- 
ing’ in New York recently during which the 
six officers and directors attending attempt- 
ed to impeach and oust those who were not 
present. The action later termed not 
valid because of the absence of a quorum, 
and the matter was dropped.) 

Now that the International Association of 
Display’s annual meeting is history, there is 
no more graphic way to bring to you the 
gist of this record-making meeting than to 
relate some of the incidents through DIS- 
PLAY WORLD. 

For halt a century hundreds 
men of the display protession have followed 
the many policies of the I. A. D. Some of 
these policies are the keystone of our or- 


Was 


nearly ot 


ganization today—and that is probably why 
many of our members today hold fast to the 
belief that organization 1s a necessity; that 
why they still belong, thinking 
and believing that the officials now holding 


is probably 


office will uphold and protect their inter- 
ests, particularly so through trying times 
and extreme emergencies. 

This vear’s meeting was one of tremen- 


required the presence 
and director to help lay 
plans to cope with the many difficult: prob- 
lems confronting the I. A. D. Six officials 
registered. Twelve officials failed to attend. 

The paramount issue was a postwar pro- 
gram. The failure of the twelve officials to 
attend was a direct insult to the integrity 
and lovalty of these men as well as to the 
\. D. Left with the grim task 


dous importance. It 


ot every officer 


name of the I. 


of trying to inject some teeth into this 
meeting, a board of governors was set up 
to act only through the year on matters 


which required action and not silence, per- 
formance and not promises. 

There never was a time when principles 
One thing the impeach- 
the fact 
more officials who 


counted for more. 
ment incident has 


that the I. A. D. 
have principles and are willing to fight for 


made clear is 


needs 


them. The attempt at dismissal of the “stay- 
away” officials the with 
which these six officials viewed the impor- 


shows seriousness 
tance of the annual meeting. 

In spite of the fact that tremendous dis 
tances and travel restrictions presented ob- 
of a full 
far corners 


vious obstacles to the possibility 
from. the 
of the country attended. This, so to speak, 
left the officials without general stra- 
tegic coordination and large-scale common 


meeting, six officials 


SIX 


actions aimed at common objectives. 
Meetings that are deliberately side-tracked 
by inactive and disinterested officials have 
only limited strategic effectiveness. They 
affect the interplay between the officials and 
the membership. 
\fter a careful thor- 


deliberation and a 


ough study of the immediate pressing prob- 
lems, we set down an immediate agenda for 
a board of governors selecting only the 
problems that would see us through the next 
year of war and a postwar program. 

A definite and concrete plan was agreed 
upon which will insure against absenteeism, 
inactivity and the so-called officials from 
further dwarfing the progress of the I. A. D. 

Any person who has observed some of the 
activities (if any) of these “stay-away” ofh- 
cials during the past five years must agree 
that the membership as well as some of the 
officers and directors have been both friendly 
and very indulgent. The incompetency . of 
the many complacent officials is plainly ac- 
knowledged in the fact that these men failed 
to function in any way whatsoever. Their 
unwillingness to be aroused in this instance 
has been costly and has created a situation 
infinitely more complex. 

Because of this, a crisis has emerged in 
the strategy of the I. A. D. which demands 
quick and efficacious remedies —a_ crisis 
brought about by the nature and require 
ments of effective cooperation. 

An organization that can not and 
keep the confidence and the respect of its 
officers and directors to attend at least the 
meeting can not hold its member 
ship. So long as these officials remain at 
the controls, we risk own humiliation 
and the membership we have encouraged to 
continually pay their dues, 

Since we must think of the future, it is of 
crucial importance now that the forms of 
collaboration which we create have a ring 
of permanence about them. 

Some persons might delight in pointing 
out to the display profession that the “six 





win 


annual 


our 


officials” pursued a mad course interested 
in breaking by-laws, doing things that were 


unconstitutional, creating the spirit ot 
rancor, hatred, malice and unrest in_ the 
association. 

This is not true. \s one of the six off 
cials, my labor in pointing out this fact 


was to our adherence to duty 
and our sense of responsibility to the asso 
ciation at large. For this, we were roundly 
belabored and editorially scored as deeply 
as the writing talents of DISPLAY WORLD 


due solely 


would permit. We were acquainted with 
the fact that we had fulfilled our duty 
under the circumstances successfully, just 
as a soldier on the range is advised from 
the targets when he hits the bull’s eve right 
in the middle. 

Let us examine a few of the facts. Th 


directors represent the governing body. The 
chairman of the board and his directors are 
supposed to function. They are the men that 
hold defeat of the organization 
in the palm of their hands. The member 
implicit faith in them. The) 
were into office, and they accepted 

To accept an office in an organization not 
only calls for passive support but active 
support in the fullest possible measure. It 


success or 


ship places 
voted 
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m FOR YOUR 
yr 
e 
; | STORE and WINDOW 
. | HOLIDAY DECORATIONS 
a, | 
n | 
). | HEAVY GRADE, MADE ON STRONG CORD 
. Suitable for Store or Street Decorations 
: Motor —— $ .11 Order 
y or 250 yards, per yard 10 from this 
° —Lou Banks, former display director for The Express 500 yards, per yard .09 ad 
d Hecht Company, Washington, will be recognized 1,000 yards or over, per yard .08 1/2 
as the lieutenant at the right of the trio seen 
r above. The commander in the center is his WREATHS Made of Laurel, Hemlock or Pine 
€ skipper _ in the War Shipping Administration, 35c to $1.10 as to Size and Quantity 
n Division of Training, San Francisco— 
Write for Price List 
n 
ls means that they pay their dues and expect | We also manufacture Hemlock and Pine Roping. 
1S these directors to work harmoniously and Prices about 30% higher than the Laurel Roping. 
coordinate their efforts so that they may 
Sethe sont or ike ne CAROLINA FOLIAGE COMPANY 
d \s treasurer, | would deeply appreciate it | 
is if DISPLAY WORLD would solicit and| | MOUNT AIRY NORTH CAROLINA 
1e publicize the activities of all the officers and | 
q directors especially within the last two 
it vears. Let's amplify the interest of these 
1) fficials during their term of office. Let's | 
0 call a spade a spade. ! am sure the mem- | 
bership would like to know just how they 
rf cooperated with their president—how many 
rf ideas they turned in; how hard they worked 
1g on the membership drive; how hard they 
worked on the Army Ambulance Bond drive. 
1g Let's put the spotlight on some of these 
ix officials that ignore the answering of mail; 
“d that never care enough about the member- 
re ship to ask or find out what the membership 
of is getting for its money. 
1¢ There is nothing that can so seriously 
complicate the workings of an organization | 
r than to be handicapped by inactivity and | 
ct ibsenteeism. 
> F 
D Vance Heads Display 
ly For Korrick's 
: Following the resignation of Pryor Mor- | 
th ris as display director for Korrick’s De- | 
“i ‘oheggete phig? rige ogy James in has | | Co ‘ 
‘ deen selected tor the position. rior to 
* Joining Korrick’s, Vance operated a display lors Available 
nt business in Dallas. \t one time he headed 
lisplay for Steinfeld’s, Tucson, and has also LY Your Calor 
h een with Godchaux's, New Orleans — 
he , 
; Food Establishments Ch ‘ C db d % 
To Receive Poster ICAQO ar oa} Oompa ny 
1 The first official store poster in the food J « 
r onservation campaign is being distributed | 666 Washington Blvd. Chicago, WI. 
e) to retail stores for display during Novem- | . 
d ber, which is “Food for Freedom Month.” 
ot lhe poster will be shown in 400,000 retail | 
ve lood stores, restaurants, hotels, and other 
It places where food is served. 
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RAISED 
LETTERS 


A Display Necessity 
Seek: Renters 
Poster Board Letters 
Felt Lennens 
Mettallo Board Letters 


Corrugated Paper Letters 


EIGHT STYLES TO CHOOSE 
FROM—SIZES FROM 1" TO 9" 


Immediate Delivery 


FELT LETTER STUDIOS 


MANUFACTURERS 
536 S. Wells St., Chicago 7, Ill. 











“OLD SOL” 


MAY BE 


YOUR ENEMY! 





Get sun-fading a 
protection with 


x 
CALIFORNIA /7 


Transparent 
SUN SHADES 


Merchandise is too valuable these days 
... you can't afford to take risks of any 
kind. Protect merchandise and display 
fixtures from sun damage .. . insure con- 
stant window visibility with our shades 
. nearly 50,000 in use . . . We are 
now making IMMEDIATE DELIVERIES. 


WRITE TODAY for descriptive folder, 


sample swatches, and prices. 


Transparent Shade Co. 


CHAMBER OF COMMERCE BLDG. 
1161 S. Broadway, LOS ANGELES, Calif. 


— 








DISPLAY WORLD 


THINK THIS OVER 


[Continued from page 
Cecil Hall, 


26] 


Signal Corps; Bob Beard, navy; 


\lice Cummings, Waves; Fred Woodward, 
navy; Tom Dean, gunner, Air Force; Jim 
Dobson, navy; Karl Heiner, Air Corps; 


Wallace, Coast Guard, and Val Leon- 
tank destroyer corps. 
displadies, | 


a fine job tor me 


Dick 
ard, 

“Speaking of 
are doing and 
are carving a niche in display 
The display 
again taking 


report they 
I believe they 
that will last 
managers in 


a long time... . 
Washington are 
over the posters, windows, 
advertising for the War Fund drive. Ken 
Duncan, of the Palais Royal; Harold Mel- 
Hecht's, I play golf once in 
when there are only a few hundred 
waiting to drive off... . Harold has light- 
ened my Victory tax by taking more strokes. 
Miss Boteler, for Will 
Dick, Army from Frank R. Jell- 
effs, is setting the pace in the ready-to-wear 
field in Washington My 
got that phone call, so I 
one of the 
You know the D. ¢ 


nicove of and 


a while 


Suc pinch-hitting 


now in the 


fixture boy 
Mabel 


hundreds of 


just guess 
in notions won't be 


datel gals tonight. 


TRADE PERSONALITIES 


ess 


NO. 8 


am happy to 


and some of the | 
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1943 


MERKLE-KORFF GEAR CO. 


211 NORTH MORGAN STREET fed iley \cl oman | & & 








THAYER & CHANDLER AIRBRUSH 


for the particular artist 


or Catalog Ry 


THAYER & CHANDLER 
O10 W.VAN BUREN ST., CHICAGO.ILL. 


























.UPON GRADUATING 

FROM LOYOLA UNIVERSITY LAW 

SCHOOL, 1935, GEORGE PASSED THE BAR 
TION THE SAME 


Ss 
S\LVESTRI FIRM OPERATED By 
we ES uASED ED THE BUSINESS WITH WIS PARTNER, 
BERNARD GORMAN IN 1940. 


GEORGE G. 


PRESIDENT, 
SILVESTRI ART MFG. CO, 
CHICAGO 





{e's roesies are 
SPORTS ... PLAYED 
FOOTBALL, BASKETBALL, 
BASEBALL AND WAS 
ON WE RACK TEAM 
WE RECEIVED LETTERs 
FOR ALL SPORTS 
BuT_ EXCELLED IN 
BASKETBALL — 


\S$ SECRETARY 0 
WE NATIONAL ASSN 
OF OISPLA 
\NDUSTRIE 


——, POSSESSIONS 
— WIFE, ABA 
wis BUSINESS, ui 
rIOME... AND AN 
\RISH SETTER 





we ? 
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this month’s 
most important message : 


BETTER BUY 
more 


WAR BONDS! 





DISPLAY MANNEQUIN, Inc. 
257 West 17th Street © NEW YORK 














FFECT OF LEATHE 


. Price of Paper 


WITH 


» me | 


<>AmM<ON 









A CLOPAY 
PRODUCT 


Backgrounds---Covering--- Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 





DISPLAY WORLD 


come. 
let 


in Washington, D.C. ‘don't 
Well, if to worst, I could 
you sleep in my furniture window.” 


means 
worst came 


Across the country we go to another 
Washington, the state, and Seattle, the city, 
to drop in on Bob Champion, of the Cham- 
pion Display 


Material Company, to find out 
Northwest. Bob 
is a busy man and his words tell the story: 


how things are out in the 
“Being in touch with all concerns in Seattle 
and the Northwest, the big news is changes 
of personnel. Women are entering the field 
fast and many of the displaymen in specialty 
shops are advancing into department store 
positions, making these specialty shop posi 
neglected. \ll 
still the 
job, but under tremendous handicaps of in 

The new draft 
lot of the boys 


Incidentally, a new dimout ruling 


tions incidental or entirely 


key men in larger stores are on 


experienced personnel on 


fathers is nudging a into 
war jobs 


in Seattle eliminates any atter-dark lighting 


in store windows. The casual night shop 
pers become a dream of the past.” 
Wordisplays: Earle J. Taylor, Philadel 


phia, says: “We have eighteen Strawbridge 


& Clothier displaymen that are serving their 


country; we have been pretty badly hit but 
are proud of them—and are ‘Backing the 
Attack’ here by backing them with Bonds. 
Phe roll call: Army, Alexander Bandy, John 
Burton, William Ekerley, John Ford, Kd 
ward Poppert, Robert Mattis, Paul May, 


David Ross, and Robert Clauser; Air Corps: 


William Deanley and Peter Bandy; Navy, 
Vincent Blood, David Marvel, William 
Pwaddle, Wade Eichhern, Frederick Huber, 
and John Waterhouse; Marines, Joseph 


Crowley.” A dozen and a half good reasons 


why display is helping to win this war, and 


all out of one store Frank X. Jerman, 
display manager of Weed & Co., Buffalo's 
oldest store, which celebrated its 125th an 
niversary on September 23 all displays 
and advertisements carried the theme of 
past events and that the present events re 
quire everybody to buy additional War 
Bonds. In other words, then democracy 
was being made; today it is being pre 
served. This is the oldest store birthday I 
can recall. Do any of vou have an older: 
Let's have it, please Howard QOchler, 
Chicago, reports this good news: “The six 
Wieboldt Stores sold a total of $7,513,000 


worth of War Bonds in their ‘$1,000,000 Sale 
of War Bonds’ on Thursday, September 16. 


\n average ot over $1,500 per employee.” 
That's selling! Congratulations, each and 
every Wieboldt employee, that's really 
“Backing the Attack!" Joseph Apolin 
sky. Loveman, Joseph & Loeb, Birmingham, 
has lost his first assistant who was with 
him fourteen years He joined Pizitz at 
Tuscaloosa, Ala. Joe's porter for the past 


Pullman 
[Continued on page 46] 


twelve vears joined the Company 












Send for the 


“In 1891 


‘+yAIR BRUSH 
“CATALOG 


7 THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 
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Everything for Your 


CHRISTMAS DISPLAYS 


From Maharam’s huge stock of Display Fabries and 
Accessories, you can fill practically all your display 
On the list check the 


interested in and mail te us for complet 


requirements. below items 
you are 
intormation. 
BORDERS 
Chrome 


CELLOPHANI 


Micacrysta Sparkling Crepe 
Plain Finsel Micacryst 
CELLULOSE ACETATE 
COMPOSITION PIECES 
Eagles Peppermint Sti 
Santa's (Candy Canes 
Santa Heads 
CHROME SHEETS 
FACIL FAB 
Sell-Bow Units sa 
Sells Scottre 
Bows Shie 
Candle Snowflakes 
Canes Snow il 
Drun Stars 
Flags Vines 
Holly Xmas 
Ribbons \ G 
FIREPLACES 
FLAG SETS 
FLEXN-O-CORD 
FLOW ERS—ARTIFICLAI 
Cellophane Scatter Holly 
Roping Wreaths 
Holly Spray Xmas Decorati 
Princess Pine Units 
Roping 
JEWEL CLOTH 
LAMILUNE 
METALFLEX (Scored foil boa 
MOULDED FABRIC UNITS 
Festoon Drapes Snowtone Kw 
Kwilt Blocks Bloc] 
Valance Drape 
MOULDINGS 
Chrome Foil 
PANELS 
Cut-outs Winter Scene 
Dec-o-lLettes Xmas Scenes 
Streamer 
PAPERS 
Corrugatec No Seam 
Crushgrair No Seam Stripe 
Di-Lor Ouilttoils 
Coveray Ouiltsheen 
Foils Striped 
Gift Wrapping Veloursheen 
Metallic Stripe Tinsel 
RIBBONS 
No. 9 Facil Fat Carosyeratr 
Fancy Satir 
ROPINGS—RAYON 
SNOW—ARTIFICLAI 
SNOW BLOCKS 
SNOW-BRANCHES 
SNOWPAPER 
SPUNGLASS (ANGEL'S HAIR 
STAPLES 
STARS 
PACKERS 
rIMBERTONI 
sricks Snowtone Gift 
Snowtone Displavers 
VELVETS 
rINSELTILE—cCTINSEL SQUARES ON 
FOLL BOARDS 
VELVEFOLL—CFLOCKED SOUARES ON 
FOLL BOARDS) 
VELVETILE (FLOCKED SOUARES 
ON COLORED BOARDS) 
WOOD FINTURES 
MAIL TO 


“The House of Service” 








Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


CHICAGO LOS ANGELES 
‘ Firm. 
‘ Display Manager ; 
‘ Street 
‘ City State ‘ 


BACK THE ATTACK 
BUY WAR BONDS! 











A New Novelty 


FROM 


Associated Fabrics 
AVAILABLE NOW! 


Sparkling Silver 
Jewel Paper 


ALSO 


Tinsels Fabrics 


Snow-Crystal Beads 
e 
Write Us For Samples 


Associated Fabrics Company 


(Display 


1600 Broadway, New York 19, N. Y. 


Division) 














CHRISTMAS 


IS THE 


BIG DISPLAY SEASON! 


FLOCK 


> 
} TO GET HOLIDAY EFFECTS 


The display field is turn- 
ing more and more to the 
use of flock to obtain new 
and interesting display ef- 
fects. The wide range of 
colors makes possible rich 
holiday effects to conform 
with the festive holiday 
spirit. 


BE SURE TO USE 


M-L FLOCK 


FOR BEST RESULTS 


MYERS-LIPMAN 


WOOL STOCK COMPANY 


Manufacturers Since 1875 
20-26 N. Moore St., New York City 


ee ee 


4 








DISFtLAY WORLD 


Displaymen Plan 
Navy Day Promotion 

Cincinnati displaymen met for luncheon 
October 12 to discuss plans for a city-wide 
promotion of Navy day on October 27. The 
meeting called Howard Williams, 
president, Co-Operative Displays, Inc., who 
Judge Elmer Hunsicker was the 


Was by 


presided. 


speaket 


Interesting Brochure 


Shows ‘"'Facil-Fab'"’ 


The complete “Facil-Fab” line of Christ- 
mas units and decorations is shown in a 
well-illustrated brochure just released by 
Facil Fabrics Company, 111 West 24th 


street, New York City. Copies are available 
on request. 


Feminine Display Manager 
For Nightingale's 

The display manager's duties tor Night- 
ingale’s, Topeka, have assigned to 
Mrs. Isobel Worsley, it is announced. Mrs. 
Worsley’s husband, Kenneth, is with Pelle- 
tier’s of the same city. 


been 


THE DISPLAY PARADE no. sa 


OCTOBER, 


FOR FALL 
. DISPLAYS 


When there’s a snap 
in the air, women be- 
gin to think of new 
fall clothes. Display 
them on 


MILEO 
MANNEQUINS 


Attractive garments be- 
come doubly attractive 
when shown on_ these 
artistic, well-made, prac- 
tical mannequins. Come 
to the studio or ask for 
photos. 


P.C. MILEO 
7 WEST 36th STREET, NEW YORK 
Just off Fifth Avenue 


1943 








UY 105 Jr. 






























PPrvr das severn 
WOBBIES, INCLUDING 
AMATEUR PHOTOGRAPHY, 
AND WRITING (ABOUT 

ANYTHING , ANY TIME) gan 
MOST OF WIS LEISURE (gaa 
TIME \S SPENT VG yf 
ENTERTAINING His 
RED-WEADED wire 
AND TWO SMALL 
DAUGHTERS... 
WIS PROFESSIONAL 
ment stone Ar 
v 
THE INTER: ‘ioe 









OWN SIGN SHOP 

AND LONGED ToBe AR | SS 
A s —~S ee 
ATTENDED SUNIOR COLLEGE 
AT WUTCHINSON, KANS. 


GRE LINED MONTGOMERY WARD & CO. IN DODGE city, 
KAN. — AFTER THREE YEARS WENT WITH SEARS’ 

STORE , DENVER THEN BACK TO MONTGOMERY WARD 
AT KANSAS CITY Kon THREE YEARS MOR... 
TRAVELED “KE SOUWVEST REGION FOR A YGAR 
REMODELLING WARD STORES... TRANSFERRED’ 
TO CWICAGO OFFICE AND REMAINED THREE 

AS INTERIOR DISPLAY 

++ JOINED INTERSTATE IN 

, AS DISPLAY DIRECTOR. 


PAUL E. 


MARCH 19 


DISPLAY DIRECTOR, 
INTERSTATE DEPARTMENT STORES, INC., 
NEW YORK CiTy 





YA SURE ARE 
“TOSS\IN “THAT 


He \S AN ARDENT 
CHICAGO CUBS FAN 
+s» ANOTHER OF WIS 
HOBBIES 1S MASTER- 
MINDING THE two 
MAJOR LEAGUES. 
FAVORITE SPORT 16 
GOLF... ONCE SHOT 
AN 81, BUT WAS 
ALONE AND 
NOBODY BELIEVED 


S50) 
» ABOUT 100,000 | 
FYING MILEAGE” 
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NANA NA NE NEE INE NES 


The Xmas 
Victory Theme 


BONDS 
GIFTS 


BFG 43 
PANEL SIZE—36” WIDE X 50” LONG 


From near and far this Christmas will 
come Bonds for Gifts. This should be a 
must on everyone’s shopping list. De- 
signed for your Bond rally or gift settings. 
Colors are flesh, light and dark green, 
red and brown, reproduced on Bone Bulk- 
ton Seamless mounted to a deckle-edged 
backing sheet of Morning Glory Blue 
Bulkton Seamless. 


The Panel Illustrated Is One Of Many 
{ttractive Numbers In Our 


DISPLAY FOLIO CHRISTMAS 1943 
WRITE FOR YOUR FREE COPY 


BULKLEY, DUNTON & CO. 


Display Papers Division 


NEW YORK (17)—-295 MADISON AVE. 
CHICAGO (16) — 2625 S. WABASH 











Boost Bond Sales 


DISPLAY THESE BEAUTIFUL 
UNITS ON COUNTERS AND 
IN WINDOW NOOKS 


@Size . . . 22'' wide—27" high— 
6" deep. 

@Strongly constructed of wood 
and 34" laminated. 

@Washable red, white, blue and 
gold. 


SPARKLING 


Gold. Silver. Copper. Bronze 


ART MICA 








Replaces metallics for 


Displays. Decorations, Coat- 
ings. Tinsel, Pigments. 
Backgrounds. 

s ) 

Write for Samples and Prices 


CEN-TEX MICA COMPANY 


Austin (21), Texas 




















BUY WAR BONDS 








@Santa card may be replaced 
with standard government war 
bond poster or your own 
1 1x14"" hand lettered card. 

@Self-standing—no tilting. 


Priced "s| | 95 EACH 


f.o.b. Greensburg 


Place your order NOW! 


weoun wan. reseed) CHARLES KAYLOR 


« Displays 
Manos Theatre Bldg. 
Greensburg, Pennsylvania 

















Clean Your Mannequins with 


“MANNECLEAN” 


— Not a Soap— 


W. H. THOMSON 


3003 N. Charles St. 








Baltimore, Md. 


Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., ew Youx cir 


Telephone Chelsea 3-834] 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baitimore, Md. 
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OPPORTUNITY EXCHANGE 








FOR SALE 


Mouse 
Displays, half-relief, size 5x8 feet and 14 
Also 


about 25 pieces of papier mache charac- 


Four animated Mickey Christmas 


inches deep. Excellent condition. 
ters, size 2x3 feet, for interior to match. 
Original cost $1,750—all tor $250. 


The Peoples Store of Roseland 
11201 S. Michigan Avenue 
Chicago 28, Illinois 


WANTED — Display Manager 


By volume specialty store, with four sell- 
ing floors, carrying high-grade women’s 
and misses’ lines—200 miles trom New 
York City. Excellent opportunity. Lib- 
eral salary. Must have thorough knowl- 
edge in window trimming, background 
and show card work. Experience in bet- 
ter women's lines essential. Advise age, 
dratt, and family status. 


Address “*T. N.”’ 


Care of DISPLAY WORLD 











EXCELLENT POSITION 
OPEN 


Cincinnati's largest ladies’ apparel shop 
requires at once a capable displayman as 
Write 


assistant to its display manager 


are qualified 


KLINE’S, INC. 


Fifth at Race 


at once if you 


Cincinnati, Ohio 





Earn More—Study at Home 


Standard—Authoritative—Practical Books 


Anyone Can Draw $3.50 
Alphabets & Layouts 3.00 
The Art of Using Color 1.25 
The Art of Sign Painting 3.00 
Modern Lettering & Design 1.00 
Studio Handbook—Letter & Design 3.00 
Show Card Writing for Beginners 1.00 
Lettering for Commercial Purposes 3.50 
Luminous Adv. Sketches for Neon Signs 3.00 


Free 


All prices 


Sign Publishing Co., Dept. DW 


P. O. Box 30 


postpaid—Big book list 


Farmington, Missouri 








Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, III. 


SPLENDID OPPORTUNITY 


For a top displayman. One 
showceards Top. salary; 
Also an opportunity to 
(which is optional). This is a permanent posi 
tion for the right man. Apply 


BEN BENDER, THE CENTRAL STORE 
Middletown, Ohio 


who can write good 
bonus arrangement. 
learn merchandising 








WANTED—Experienced display 


dow trimmer and card writer for 


manager, win 
large, progres 


sive women’s and children’s department. store. 
Good salary, permanent position and advance 
ment for person who qualifies Please apply, 


stating age, experience, approximate salary de 
sired, ete SILVERMANS DEPARTMENT 
STORE, New Kensington, Pa. 


CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, IIl. 








WINDOW TRIMMER 
Children’s wear—experienced, free-lance; 
guaranteed twelve trims per vear. 
remuneration for right man. 

JUVENILE SHOP 
153 State St. New London, Conn. 


(ood 


LINE-O-SCRIBE 


Showcard printing equipment, seven large trays 
of standard type—wood and metal—nine sizes 
of type and_= figures, including hand-carved 
Old English type, ink trays and rollers, steel 
stand. Used less than 6 months. Plenty of na 
tional cuts. Write: CLINGER ADVERTISING 
AGENCY, 2344 Winchester Ave., Ashland, Ky. 








DISPLAY DIRECTOR AVAILABLE 


rhoroughly experienced. Over 22 years’ continu 


ous service with high-type apparel store for 
men’s, women’s and children, 1n Middle West. 
Age 44; married Veteran of World War I; 
lraft exempt. Give excellent references 


Address “H, A.” 


Care of DISPLAY WORLD 


ADVERTISING—HOME STUDY—The Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. Common _ school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 2666 Chicago 
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THINK THIS OVER 
[Continued from page 43] 


Bill Burns, his second assistant, formerly in 
the sign shop, now steps up into the first 
Joe, like the rest of us, 1s 
having a swell time. William Wyatt, 
William Hahn & Co., Washington, D. C., 
says: “Paper balers are a big help in dis- 
posing of waste paper, and cloth helps the 
war effort, too. Metal from light bulbs is 
valuable. Have the people in store put the 
bulbs under cloth and break, save only the 
metal.” Later on we may not even get the 
bulbs to break or burn. Stanley J. 
Hughes, Smith-Bridgman Company, Flint, 
Mich., has decided to carry on as a two- 
man front with help what it is. His assist- 
ant, Clayton Ridgeway, completes this duet 
for the duration. ... Rosetta Cimini, Gray- 
son's display director in Chicago, flew to 
California to be married on June 7. Her 
husband sailed for somewhere in the Pacific 
to carve a Jap or two. He should find it 
easy, because his name is Carver... . Sam- 
my M. Ringla, Low’s Clothing Store, La- 
porte, Ind., is now the proud owner of a 
home and something nice to put in it 1s on 
order at the stork’s office. . Guy Gunkle 
sent me a stamped envelope from Latayette, 
Ind., to get my other twenty years story in 
advance. Thanks, but I'll have to get in 
the mood first... . John Scott, Swern & Co., 
Trenton, N. J., is a member of the Coast 
Guard Auxiliary. His assistant, a well- 
known Trenton artist, Joseph Krasuansky, 
has been in the Air Force for the past eight- 
een months. William Roof, formerly 
display manager at Dunhams, Trenton, is 
in charge of the photographic department 
at Eastern Aircraft, Inc., maker of the 
famous Grumman “Avenger.” Clem 
Kieffer, Kleinhans Company, Buffalo, is call- 
ing for help, help. He says: “Will some- 
one send me eight displaymen or displadies 
or just fixture boys? Bill McCauley is in 
the Medical Corps, Carlton Jaschke is a 
paratrooper, Bud Hess, Signal Corps, Louis 
Ponzica, Army; Val Decot is flying bombers 
all over the world; Lou Ringle, army big 


assistant’s job. 


guns; George Smith is sailing the seas in 
the navy, and Jack Kinmartin has been 
gobbled up by a local war plant.” ... Help! 


Help! is the display ery that is echoing 
across the nation and with Christmas just 
around the corner ... who said that? 








WINDOW TRIMMER 


Man for window trimming for popular 
priced ready-to-wear store. Good salary, 
permanent position and excellent oppor- 
Apply 


tunity for advancement. 


MILLER-WOHL COMPANY 


1124 Walnut St. Kansas City, Mo. 














SALESMEN WANTED 
Established men in large cities to carry a 
line of display accessories and mannequins 
Good commissions payable weekly. Excellent 


good additional 


Address “D. C.” 
DISPLAY WORLD 


opportunity to earn a income. 


(are 








POSITION WANTED 
By high-type displayman with aggressive store 
specializing in high-type dramatic windows; 15 
years’ experience. Fully qualified to design, 
construct and install any type of background or 
interior display. Salary $75 per week. 


Address “M. E.” 
Care DISPLAY WORLD 





WANTED — Combination window trim- 
mer, man 
for Virginia department $65.00 
per week. Write, giving experience, age 
and draft status. Address “S. D.,” care 


DISPLAY WORLD. 


card writer and advertising 


store. 
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SAVE TIME! SAVE LABOR! 


USE THESE 
SIZE DIVIDERS 


To Make Selling Quicker, Easier 16 











EVERY STORE NEEDS THEM 


Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 234" diamerter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12” high by 4” wide. Either style, each. . c 


nmediate Delivery 


NATIONAL HANGER CO. Inc. 


545 EIGHTH AVENUE NEW YORK CITY 








For Sale 


8-PLASTER 
REINDEERS 


Natural size. Full relief, 
for post or ledge trims. 
Good condition. Can ship 


immediately 


$200.00 
SMITH-BRIDGMAN CO. 


DISPLAY DEPT. FLINT, MICH. 

















ePlease Mention DISPLAY WORLD 
When Writing Advertisers 


DISPLAY WORLD 


Fd 


—This is the Munsingwear, Inc., float which 
won first prize for the best costumed float in 
the opening parade of the annual Minneapo- 
lis Aquatennial. Playing up the Third War 
Loan drive, the float featured girls in red, 
white and blue gowns, flanked by corsages of 
enormous War Stamps in various denomina- 
tions. An idea of the street decorations is 
also obtained from the photograph— 


THIS IS NEW YORK DISPLAY 

[Continued from page 15] 
Display Director Irving Eldredge in a series 
of three windows at Macy's. “Santa Always 
Comes Through—Get Behind Santa for 
Saint-Nick-of-Time delivery” was the head- 
line of the copy. In this instance, Santa 
Claus picked a mermaid for his helper in 
delivering gifts to the boys in the navy. 
Resplendent was the mermaid in pink toned 
papier mache adorned with ornamental 
necklaces and bracelets of colorful glass 
Christmas tree balls. She and her Santa 
Claus sponsor are shown getting a hearty 
welcome by sailors lustily cheering from 
every space in the composition board ship 
anchored in high waves. 

“Lame gowns like Molten Gold” were fit- 
tingly presented by Display Manager Daniel 
Coffey in a corner window (not illustrated) 
at Martin’s, Brooklyn. The background 
suggested a dignified drawing room scene, 
this reproduced from an old print and for 
the most part faithfully carried out by the 
young artist Anamay Benke, through the 
French “trompe l'oeil’ (fool the eye) method 
In this window and those of the accompany 
ing series, a feeling of great sweep and spa- 
cilousness was created by having all of the 
furniture, chairs, fireplace, mantel with its 
decorations, mirror, window, chandelier 
in fact, everything except the center table 
and chair in which the seated mannequin 
was posed, painted on the backwalls. The 
lighter beige tone of the high baseboard 
set off the gold lame gowns to a_ better 
advantage and the bright chiffon hand- 
kerchief on the center table not only picked 
up one of the colors employed in the draw- 
ing but also formed the focusing point of 
light for the entire window 









Keeping Alive 
the Spirit of 
CHRISTMAS 


is part of our job. We have done 
it well, we believe—so well, that the 
demand for our Holiday Displays 
and Decorations has broken all pre- 
vious records. We appreciate this 
business and are doing our utmost 


to satisfy the needs of those we serve. 





ORDER NOW — 


“UP-TO-THE-MINUTE” 


CHRISTMAS DISPLAYS 


‘ana 





X4315— SANTA AND "V" CUT- 
OUT PLAQUE, SIZE 20 IN. X 22 IN. 


Heavy White splay Board Ff essed 
Red Lt. Blu k. Blue, Flesh and Br 
@SEE IT AND OUR OTHER DISPLAY 


LEADERS AT YOUR WHOLESALER 


THE REYBURN MFG. CO., INC. 
PHILADELPHIA 32, PA. 
Showrooms: Chicago and New York 
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Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


[| Air Brushes 

Airpainting Equipment 

Animated Signs 

Artificial Flowers 

Artificial Snow 

Backgrounds 

Background Colors 

Background Coverings 

Brushes and Pens 

Card & Mat Board 

Cardwriters’ Materials 

Color Lighting 

] Crepe Papers 

-] Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 

() Decalcomania 

{] Display Furniture 

{_}) Display Forms 

(}) Display Letters 

{) Display Racks 

] Drawing Boards 
Enlarging Projectors 

] Fabrics and Trimmings 

] Fixtures 

Flags and Banners 

) Foils 

} Glass Specialties 

] Grass Mats 

] Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 

] Lamp Coloring 
Lithographed Displays 

) Mannequins 

] Mouldings 

) Metal Sheets 

_] Millinery Heads 
Motion Displays 
Motion Mechanisms 

{) Natural Foliage 

[] Pageants & Exhibits 

(} Paper Sculpture Displays 

[] Plaques (Window) 

() Papier Mache Specialties 

) Photographic Blowups 

[) Plastics 

(] Price Cards—Tickets 

[] Price Ticket Holders 

{] Sale Banners 

[) Socks—Window 

[) Show Cards 

{) Show Card Colors 

[) Show Cases 

{) Show Case Lighting 

[) Signs—Card Holders 

{) Signs—Brass—Bronze 

C) Signs—Electric 

[) Sleeve Forms 

[) Stencil Outfits 

(] Stock Posters 

() Store Designing 

[} Store Fronts 





fare 


J 
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() Tackers 
(] Time Switches 
[) Turntables 


{) Valances 

() Wall Board 

() Wigs 

C) Window Lighting 
[) Do you wish a copy of their catalogue? 
() Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


Firm 
Display Manager 
Street 


City State 
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OCTOBER, 1918 


W. F. Allert died in Washington, D. C. 


One of the foremost displaymen of his day, | 


he had keen in charge of display at various 
times for Saks & Co. and R. H. Macy & Co. 
of New York City. He one of the 
founders of the Display Managers’ Club of 
that city and had been active in the affairs 
of the International Association of Display 
Men. At the time of his death he was pre- 
paring for overseas duty with the American 
Red 

The following were elected officers of the 
Detroit Display Men's Association: presi- 
dent, Charles F. Wendel, Hudson's; vice- 
president, L. A. Rogers, Kline's; secretary, 
Kk. B. Wiley, Cunningham's ; 
Howard McKinnon. 


chairman, G. K. 


was 


Cross. 


Directors appointed 
Higginbotham, F. G. 
Clayton Company; F. EF. Whitelam, R. H. 
Fyfe & Co.; Newcomb 
Endicott Company, and Roy Brown. 


L. L. Wilkins, Jr., 


display for Perkins 


were: 
Oscar Klausner, 


in charge of 
Company, 


formerly 
Brothers 
became display manager for 


Paris, (Lexas, 


Crook-Record Company of the same city. 

Arthur W. Merry 
as display head for Baumgartner’s, Detroit, 
R. Baker 


resigned his position 


to take a similar position with B. 
Company, Toledo 


C. A. F. Smith took charge of display for 
the Herpolsheimer Company, Grand Rapids, 
Mich., after leaving Siegel's of the same 
city. 


The Kansas Display Managers’ Associa 
tion met at Wichita for a three-day conven- 
R. T. Whitnah, Crosby Brothers, To 


peka, was president of the group. 


tion. 


OCTOBER, 1933 


Display Equipment 
Manufacturers was tormed, with headquar- 
New York City. Officers 
Samuel Shapiro, formerly of J. R. 
Inc.; vice-president, Ralph 
Jas. B. Williams, Inc.; treasurer, 
Goldsmith, M. Goldsmith Com- 
Harry Wagner, Oriental 
Fixture Company. 


Phe \ssociation of 
ters in elected 
were 
Palmenberg’s, 
\dler, 
Herman 
pany ; 
Display 


secretary, 


\ move to reorganize the dormant Metro- 
Men’s Club was started by 
York City displaymen. 


politan Display 


New 


\ request for protection of displaymen 
NRA 
Washington by the Shreveport, La., 
Men's) Club, through the organiza- 
tion's secretary, J. M. Macrel. The request 
stated that nearly 10,000 displaymen were at 
working, strict 
adherence to a forty-eight-hour week and a 
wage from $25 to $45 per 
week, depending on local factors. 

The Seattle Men's Club held a 
dinner-dance at the Elks’ Club, with more 
than 250 members and friends present 


forwarded to 
Display 


under the code was 


acting 


present not and proposed 


ranging 


scale 


Display 
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treasurer, | 
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War and Postwar — the HARD WAY 


War is bad enough without tackling it the hardest way. 
Smart military men don’t do it; why should smart civilians? 

Right now you are earning more money than you can afford 
to spend. In needlvuss spending you are taking the hard way. 

First, you force high prices still higher-—-and get less for 
your money. 

Second, you compete with your own tax and War Bond dol- 
lars for available goods, and so make your tax and War Bond 
dollars buy less. That increases the cost of fighting the war. 


Third, you deprive yourself of a financial cushion against the 
transition from war to postwar. 

Fourth, you forfeit postwar buying power, and that simply 
enforces idleness on the workers who would otherwise supply 
your postwar needs. 

Fifth, THAT means you are digging your own postwar 
depression right now. Yes, it’s the hard way, the same hard 
way we traveled before—if you can remember it. Only, this 
time it will be worse. 

The easier way? It's simple. Put every cent above your 
necessities into War Bonds. Help lick inflation now, and at the 
same time help prevent postwar depression. Heed not the 
starry-eyed optimists nor the long-jawed pessimists. Be a 


REALIST on your own. 


Buy War Bonds —fto the limit 


OLD KING COLE, INC. 


CANTON . OHIO 


50 Years in Display...Now 100% in the War 




















Christmas Decoration, 


“sey 





l] types of Display Panels 
Cellophane Bells « Wreaths 
Roping ¢ Santa Claus Cutouts ¢ Figures 
Colorful Christmas Valances ¢ Background and 


Floor Paperse Edgingse Ribbons e Tapese Letters 


It is easy to select these materials for your Christmas 


displays —simpl y call or stop in at your local Quali-Craft 


distributor or Sherwin-Williams store. 


WRITE FOR FREI 


WINTER DISPLAY GUIDE 
Hon't Forget 


Your distributor and Sherwin-Williams store has a com- 
plete line of Graphic Arts finishes for Christmas Display 
Backgrounds, Show Cards, and Every Display Purpose. 
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(yi) THE SHERWIN-WILLIAMS Co. (<3. 


EARTH 
GRAPHIC ARTS AND DISPLAY DIVISION \Wah 
Cleve id, Ohio 
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